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According to Wikipedia, the name Black Friday 
comes not from a dread of overconsumption. 
Instead, it stems from a belief that the Friday after 
US Thanksgiving is the point at which American 
retailers start to make a profit. 
In 2014, 133 million US consumers shopped during 
the four-day weekend, spending $50.9 billion. 
 

At REI, this holiday’s for hiking 
“In a world where holiday shopping has become 
more important than the holiday, comes a retail CEO 
who’s forgotten that money. Is. Everything.” 
So begins a video clip about REI CEO Jeff Stritzke’s 
decision to close up shop (all 143 of them) and let 
his people go hiking tomorrow. 
For the video and more analysis of Black Friday’s 
impact on the US economy (and state of mind) the 
article’s in the Christian Science Monitor on October 
27, 2015. 
 
Another interesting article on the same subject with 
different info is in Grist on October 27, 2015. 
 
So instead of going shopping, you can plan for a DIY 
day. Grist (what would we do without them?) has 12 
projects for cool (really) presents you can make. 
 
However, if you are going to be one of those people 
in line at Best Buy for a new TV, Caelus Green Room 
has nine tips to help you choose a greener screen. 
 

Join our mailing list. Leave our mailing list.  
Share a good idea. 

 
 
 

Compassionate Consumerism 
“Consumers want to make an impact on society but 
they’re also looking for something that might give a 
more tangible, direct sense of connection,” says Dr. 
Saul Klein, dean of the Gustavson School of 
Business. “With charitable giving, while there’s 
emotional and intellectual appeal, it’s harder to 
create that direct linkage between what they’re 
providing in terms of financial support and an 
individual on the ground getting the benefit.” 
So a product attached to the benefit, says Dr. Klein, 
makes the contribution more impactful, especially if 
it’s an item you can wear or give as a gift. 
How shopping can be used for the social good in the 
Globe and Mail on Sept 28, 2015. 
 

This Changes Everything 
“A purposefully unsettling but ultimately 
encouraging global overview of efforts by activists to 
push back against corporate polluters and 
ameliorate climate change,” according to Variety. 
“Working from the book of the same title by 
journalist Naomi Klein, who serves as narrator and 
interviewer, director Avi Lewis casts his net wide to 
illustrate that, yes, climate change is an increasingly 
dire threat, and no, the situation isn’t entirely 
hopeless.  
The filmmakers wind up offering hope by indicating 
the power of game-changing grassroots activism and 
enlightened government action.” 
Six screenings at UVic’s Cinecenta on Nov 27 and 
28. 
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