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Everybody’s business: 
in Gustavson’s classrooms 

Dean Saul Klein’s blog post on The Theory and 
Practice of Ethics – at Gustavson and beyond. 

 
Creating eco-cool 

“As the hipster beard, teeth grills and ear 
gauging have shown us, people can overcome 
any psychological barrier if a given action is 
trendy,” write Marc and Craig Kielburger in the 
Globe and Mail on July 2, 2014. “So how do we 
harness the seemingly irresistible pull of peer 
pressure to spark mainstream Canadians to 
more eco-friendly lifestyle choices?” 
The brothers have assembled a panel of 
opinions – including UVic’s Robert Gifford. 
 

The eco-personality quiz 
Thanks to quizzes, you know which Game of 
Thrones character you are, your kissing style, 
and the best hairstyle for your face. Now Grist 
lets you find out “What type of 
environmentalist are you?” 
Me, I’m an Eco-Yuppie with a dirty secret: my 
favourite thing about environmentalism is that I 
get to buy cool eco stuff. Well, that’s what the 
quiz says. 
What are you? 
 

Not Business As Usual 
According to this very interesting (Vancouver-
based) documentary about interrupting the 
business quo, “To be cool, you have to have 
societal impact.” 

Join our mailing list. Leave our mailing list.  
Ask a question. Share a great idea. 

cssi@uvic.ca 
 

@CSSIRachel 
 

CSSI Gustavson 
 

Communiqués are archived on CSSI’s website 
Last week we profiled UVic’s unique spot on The 
Princeton Review’s Green Honor Roll, Halifax kids 
who slayed the dragons (well, they made them 
cry), and Shopping for Good. 
 

A picture’s worth a million hits. And counting 
Greenpeace’s attempt to create a time-lapse photo 
series about climate change got derailed and more 
exposure than they could have dreamt of. 
The marmot loved the camera. The camera loved 
the marmot right back. And everybody loves the 
result. 
 

Inglorious fruits and vegetables:  
a video starring  

the grotesque apple and the ridiculous potato 
By marketing mutant carrots and hideous oranges 
as ugly, cheap, and just as delicious as their chic 
siblings, the French supermarket chain 
Intermarché has made them cool – and valuable. 
Find out how they made juice, soup, more money 
and a whole new category. Article and cool video 
link on Elite Daily.  
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