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Energy, climate change 
How do we fulfill our energy demands for the next 50 years while meeting the climate change chal-
lenge?  What is the cross-partisan common ground? Join the Pacific Institute for Climate Solutions, Pre-
ston Manning and Jeffrey Simpson for a lively discussion on Canada's energy future.   
June 12, 2013 from 5:00pm to 7:00pm at the Goldcorp Centre for the Arts room 3200, 149 West Hast-
ings Street, Vancouver, BC 
This event is free and open to the public, but space is limited so please register here. 
→A live webcast of this event will be available.  
 
Sustainable procurement, supply chain 
Supply chains often house both a company’s environmental liabilities and opportunities to improve sus-
tainability performance.  From this webinar from The Conference Board of Canada, procurement teams 
can learn how to improve the sustainability profile of their products and suppliers.  They’ll also discover 
the risks for not doing so. 
Coro Strandberg discusses the strategic and tactical steps necessary to get ahead in this important busi-
ness function.  Jason Boyce, Sustainability Manager at Nature’s Path Foods, talks about how this organic 
food company embedded its sustainability commitments into its procurement practices and his col-
league, Materials Manager Hormis Tharakan, provides his insights on practical implementation issues 
from a buyer’s perspective. 
 
Energy, biomass 
This United Press International article, “Scotland gives green light to $710M wood biomass heat-power 
plant,” describes plans for and reactions to an industrial-scale wood biomass energy plant at the seaport 
of Grangemouth. 
 
Strategy, innovation 
 “To stay ahead,” writes Rita Gunther McGrath in Harvard Business Review, “[companies] need to con-
stantly start new strategic initiatives, building and exploiting many transient competitive advantages at 
once. Though individually temporary, these advantages, as a portfolio, can keep companies in the lead 
over the long run.” Some firms that are doing this successfully, she says, “view strategy differently—as 
more fluid, more customer-centric, less industry-bound. And the ways they formulate it—the lens they 
use to define the competitive playing field, their methods for evaluating new business opportunities, 
their approach to innovation—are different as well.”
 
Finance 
In this article in American Banker, Maria Aspan reviews the current trend of financial institutions to 
“build better products for less affluent and underserved consumers.” However, she writes, “the hurdles 
to success are mounting.”
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