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Marketing, education and free books 
There’s been an increase in the number of graduate marketing courses that 
address ethical, social, and sustainability issues, but there hasn’t been an increase 
in the coverage of those issues, according to James Weber in “Advances in 
Graduate Marketing Curriculum: Paying Attention to Ethical, Social, and 

Sustainability Issues,” Journal of Marketing Education.  
 
If you’re looking for examples, checklists, and ideas ready to take to Gustavson classrooms for 
discussion or assignments, this is your lucky day!  
CSSI has Guerrilla Marketing Goes Green by Levinson and Horowitz, The New Rules of Green 
Marketing by Ottman (she also made the Guardian’s August 1 list of the top 30 sustainable gurus to 
follow on Twitter), and Getting Green Done by Schendler. And they’re free to Gustavson folks! 
First come, first served. Send a note to cssi@uvic.ca naming the one you want and it’ll appear in 
your mailbox on August 15! 
 

Sustainability from the ground down 
Integrating sustainability into the design of an industrial operation can greatly reduce the 
risks. In “Risk reduction through early assessment and integration of sustainability in 
design in the minerals industry,” Journal of Cleaner Production, McClellan and Corder 

examine the risk-reduction potential of applying a sustainability-based design process. As illustrations, 
they use two case studies of base metals extraction and processing in in low-mid development 
countries.  
By using an overarching sustainability model, they elicited risks that could affect the sustainability 
performance of the resulting minerals operation and identify potential initiatives or strategies that could 
mitigate these risks. 
 

Sustainability ≠ environment only 

A qualitative study conducted with 55 producers in the USA, France, Spain, Italy, 
Germany, Hungary and Greece was undertaken to analyse their definition, evaluation and 

practice of sustainability in the wine industry. As he reports in “A cross-national comparison of 
sustainability in the wine industry,” Journal of Cleaner Production, Gergely Szolnoki found that most of 
the producers mainly associated the term sustainability solely with the environmental dimension, not 
including the social and economic realms. 
 

Innovation, entrepreneurship 
Nike has launched an app that encourages sportswear designers to consider the impact 
their material choices have on the environment. 

The "Making" tool, developed in partnership with the London College of Fashion, ranks the materials 
used in apparel based on whether they use recycled or organic content, and how much water they use 
and the amount of waste and pollution they create during the manufacturing process. 
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