
Executive Summary

CAA (Canadian Automobile Association) came out on top 

as the most trusted brand in Canada in 2021, with Dyson 

in the second position and Lego taking the third spot. 

Rounding out the top 10 most trusted brands are: Interac

tied with President’s Choice, Costco, Home Hardware tied 

with MEC, Quaker Oats, Lactalis Canada (formerly 

Parmalat), Canadian Tire and Indigo/Chapters. 

Our index highlights the importance of a company 

standing up for its values through its words and actions. 

The average correlation between brand authenticity 

(values-based trust) and overall trust has significantly 

increased this past year. Authenticity seems to matter 

most for media and beverage brands. 

The brand trust index also shows that failures in terms of 

authenticity can have a drastic negative impact on a 

brand’s overall trust among consumers.

An example of this is the dismal performance of Amazon 

on the Gustavson Brand Trust Index. Amazon’s trust scores 

have substantially declined in the past two years despite 

consumers becoming more reliant on the company during 

the pandemic. What’s more, we suspect the Amazon effect 

also hurt the perception of trust for Whole Foods.

Canadian Automobile 
Association remains 
Canada’s Most Trusted Brand  
while Amazon shows little sign 
of recovery

❖ Among the top trio of brands (Canadian Automobile Association, MEC 
and Costco) for the previous four years, CAA is the only brand that has 
managed to remain at the top.

❖ Higher trust media brands (Global, CBC, CTV) saw an early increase in trust 
during the pandemic, but then lost ground. Social media brands maintained 
very low trust throughout (Facebook, Instagram, Snapchat, Twitter).

❖ The Big 3 Telcos (Bell, TELUS and Rogers) saw increases in trust 
throughout the pandemic, as we became more dependent on 
them.

❖ Dairy brands averaged the highest trust score in any category, while 
Agropur recovered strongly from declines last year when they had 
experienced product recalls. 

❖ After five years of very low trust due to the emissions cheating 
scandal, Volkswagen is building back trust with Canadians but 
remains the least trusted automotive brand.


