
Brand Trust in the News: October 22 - 29 
 

Study: 8 of 10 UK Consumers Say ‘Trust’ Essential in 
Choosing Where to Shop; Trust Gained When Brands 
Deliver What They Promise 
October 23, 2018 – The 2018 UK Retail Trends Report surveyed 900 consumers in the United Kingdom to 
understand the state of trust and loyalty, as well as customer perception about retailers’ attempts to 
offer more experiences versus simple transactions. Nearly 60 percent say “keeping promises” is the No. 
1 way brands earn their trust; keeping data safe comes in at just 11 percent. Read more in Business 
Wire.  

Panera CEO on why the chain developed a mission that goes 
further than simply trying to sell more food 
October 23, 2018 – "Clearly we want to sell more food, let's face it," Panera's CEO Blaine Hurst said. 
"We're capitalists. We wanna sell more food. But if that's our only motivation, then I don't think you can 
earn the consumer's trust. Because then consumers see right through you." Read more in Business 
Insider.   
 

'Outside is for everyone': MEC apologizes for lack of 
minorities in its ads  
October 24, 2018 - Canadian retailer Mountain Equipment Co-op has apologized after it was called out 
on social media for showing predominately white models in its advertisements. MEC’s CEO David 
Labistour posted an open letter on the company’s website in which he admitted the retailer has 
perpetuated the “vastly incorrect notion that people of colour in Canada don’t ski, hike, climb or camp.” 
Read more in CTVNews. 
 

Data: Fraud’s toll on consumer trust 
October 24, 2018 – During the first half of this year, 3.2 billion consumer files were compromised 
worldwide, up 72 percent over last year, according to Gemalto. The effect on consumers is a growing 
sense of mistrust, casting shadows on the payments industry. Read more in PaymentsSource. 
 

The Future Belongs to Honest Products   
October 26, 2018 – The Consumer Goods Forum and the global change agency Futerra launch The 
Honest Product Guide, exploring breakthroughs in what experts and consumers agree is the most 
important aspect of transparency: the honesty of products themselves. Read more in PRNewswire.  
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