
Brand Trust in the News: October 1 - 7 
 

Ticketmaster champions trust as it looks to win over ‘hearts 
and minds’  
October 1, 2018 - “One of the most revered qualities about Ticketmaster is trust. We continue to 
underscore trust, safety and security, and will always invest in that,” said Kathryn Kai-ling Frederick, EVP, 
Growth & Insights at Ticketmaster. Read more in Marketing Week.  

In Digital Transactions Consumers (Must) Trust  
October 4, 2018 - The evolving roles of digital consumer engagement and trust — big issues that are 
gaining more importance in recent months as consumers become more sensitive to online privacy issues 
— formed the basis for a recent PYMNTS discussion with Sherif Samy, SVP North America at Entersekt, a 
South Africa-based FinTech firm that focuses on mobile authentication and app security software. Read 
more in PYMNTS. 

Brave Brands Are Trusted Brands 
October 4, 2018 - As the age-old adage goes, “Fortune favors the brave.” But, does this apply to the 
world of business? Brands who have taken bold and ambitious steps, from Apple’s famously bone-
chilling “1984” ad to IHOP replacing the P with a B, there is a lengthy run sheet of brands that have 
pulled big stunts and pushed the boundaries to make people feel something. Read more in Interbrand.  

Who Do You Trust? Parsing the Issues of Privacy, 
Transparency & Control 
October 5, 2018 - Trust. It's a simple word, but Richard Ford thinks it's at the heart of a recent social 
media brouhaha surrounding Apple's recent revelations regarding "iTunes device trust scores."  Read 
more in Dark Reading.  

Do You Have A Trust Deficit With Your Consumer? 
October 6, 2018 - The trust deficit between businesses and customers continues to increase. For 
businesses to succeed and grow, they must assess trust and create, capture and capitalise their trust 
assets. Megan Brownlow, the entertainment and media industry leader of PwC Australia, says that 
“companies that get the consumer trust piece right will take it to the bank and boost investor and 
regulator confidence.” Read more in Spitfire.  

 

https://www.marketingweek.com/2018/10/01/ticketmaster-championing-trust/
https://www.pymnts.com/digital-payments/2018/consumer-engagement-trust-security-privacy-entersekt/
https://www.interbrand.com/best-brands/best-global-brands/2018/articles/brave-brands-are-trusted-brands/
https://www.darkreading.com/cloud/who-do-you-trust-parsing-the-issues-of-privacy-transparency-and-control/a/d-id/1332959
https://blog.spitfireinbound.com/do-you-have-a-trust-deficit-with-your-consumer
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