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SAP CMO Alicia Tillman Talks Social Impact, B2B 
Marketing and the Trust Deficit 
November 14, 2019 – When you work for a company the size of SAP—over 100,000 employees, over 
480,000 customers, with locations across 180 countries we are absolutely in a position to impact 
change. We have the resources needed to make a difference, and frankly we’ve always believed it’s our 
responsibility given the breadth and depth and the scale of our company to do so. When we look at 
what’s driving today’s headlines—climate change, diversity and inclusion—businesses predominantly 
hold the top spot in these headlines be it good or bad. And as the world around us transforms, and 
people are getting more comfortable with their voices, they are speaking out. They are calling for 
change, and they're looking for companies as one entity and their leaders to lead through that change.  

We support and use the United Nations’ 17 sustainable development goals as the framework in which 
we look where SAP has the resources and technology to impact across the SDGs. Working to end 
poverty, protect the planet, fight diseases, ensure prosperity—this is what the UN SDGs are all about. 
Read more on Forbes.  

Danone's call to action on sustainability: 'We're not moving 
quickly enough' 
November 14 2019 – The French food giant has called for a spirit of industry collaboration and urged 
global FMCG businesses to become certified B Corp in order to commit to the challenge of creating a 
sustainable food system and regaining consumer trust.  Read more on Food Navigator.  

MEC used 'scare tactics' to warn workers against 
organizing, union says 
 
November 15, 2019 – The union seeking to represent staff at Victoria's Mountain Equipment Co-op 
alleges management interfered with a unionization vote after employees claimed the co-op used "scare 
tactics" in an effort to convince workers not to organize. 
 
The Vancouver Island store is trying to join the same union that represents the larger flagship Vancouver 
outlet of the Canadian outdoor equipment retailer. 
 
Victoria staff say they want better wages and more job security but claim management launched an 
"assertive and aggressive campaign" to dissuade workers at the Government Street store from joining 
their Vancouver counterparts in the same bargaining unit of the United Food and Commercial Workers 
1518 (UFCW). 
 

https://www.forbes.com/sites/forbescontentmarketing/2019/11/14/sap-cmo-alicia-tillman-talks-social-impact--b2b-marketing-and-the-trust-deficit/#2819d0225b3a
https://www.foodnavigator.com/ARTICLE/2019/11/15/DANONE-S-CALL-TO-ACTION-ON-SUSTAINABILITY-WE-RE-NOT-MOVING-QUICKLY-ENOUGH


Staff voted Nov. 2 on whether to unionize, but the ballots remain sealed. The process was stalled after 
MEC management challenged the Victoria unionization vote at the B.C. Labour Board this week. Read 
more on CBC.  
 

Embracing GDPR And CCPA To Build Consumer Trust 
November 15, 2019 – Faced with new consumer data privacy laws, including the EU’s General Data 
Protection Regulation (GDPR) and the California Consumer Privacy Act (CCPA), some data-focused 
companies have sounded the alarm about what they see as a major disruption to the way they do 
business. 

But what if (and bear with me here) that’s a good thing? Maybe it’s time for businesses and 
organizations to change their mindset when it comes to collecting and using data. Instead of viewing 
these new laws as a burden, they could embrace them as an opportunity to show consumers and 
customers that they can be trusted to use data for legitimate and beneficial purposes, such as digital 
identity verification, fraud prevention and improving the speed of approving transactions. That’s 
certainly how we see it. 

For those unfamiliar with the new landscape of consumer data privacy regulations, here’s a quick 
summary. A growing number of international, national and U.S. state laws and regulations seek to 
govern the collection, safeguarding and sharing of consumer data, specifically to give consumers 
visibility and control over how their data is used. Among the most notable and comprehensive of these 
regulations are the GDPR, which took effect last year, and the CCPA, which will take effect in January 
2020. Read more on Forbes. 

Marketers see return of consumer trust in brands – DMA 
 
November 13, 2019 - Just in time for Christmas, consumer trust in brands is gradually getting better, 
according to the latest research from the DMA. 
 
The UK’s Data and Marketing Association has been highlighting some of the key findings from its 
research into GDPR, Brexit and customer trust from the ‘Data Privacy: An Industry Perspective 2019’ 
report. 
 
Nearly half of marketers (49%) surveyed state that they believe consumer trust has improved in how 
brands handle their data. Read more on Prolific London.  

https://www.cbc.ca/news/canada/british-columbia/mec-union-victoria-vancouver-outdoor-retailer-unfair-labour-complaint-1.5358635
https://www.forbes.com/sites/forbestechcouncil/2019/11/15/embracing-gdpr-and-ccpa-to-build-consumer-trust/#10852dc97951
https://www.prolificlondon.co.uk/marketing-tech-news/campaign-news/2019/11/marketers-see-return-consumer-trust-brands-dma

