
Brand Trust in the News: November 5 – 12 
 

MEC embraces outdoor diversity at event in Banff after 
challenge to better reflect customers 
November 5, 2018 – 'I think it's important to recognize areas where we've failed and then try to do 
better,' said Judith Kasiama. Many lovers of the outdoors say it's about time the outdoor gear industry 
starts representing people of colour. The Banff Centre hosted a panel on diversity in the outdoors this 
weekend featuring the CEO and ambassadors of Mountain Equipment Co-op (MEC).Read more in CBC.  

Food business expert: Be transparent and build trust  
November 5, 2018 – According to Tera Johnson, director of the UW System Food Finance Institute, big 
and bigger changes are here when it comes to food business trends. As parting advice for the food 
entrepreneurs, Johnson said it’s important, more than ever before, to be transparent and build 
consumer trust. Brands also remain important, she added, and continue to serve as an efficient way to 
establish a relationship between the producer and the consumer. Read more in The Country Today.  

Another survey shows brand trust affects purchase decisions  
November 7, 2018 - “Businesses that fail to establish trust — the foundation of any relationship — will 
lose to businesses who can,” said SurveyMonkey CEO Zander Lurie in a statement accompanying the 
survey results. The survey conducted by his company found that brand trust affects the bottom line in a 
variety of ways. Established brands, spinoff brands and recommendations. Trust in a brand matters “a 
great deal” or “a lot” for 65 percent of the survey respondents, and “some” for another 27 percent. 
Read more in MarTech. 

Wells Fargo says its promises to restore consumer trust were 
just ‘puffery.’ But they look more like lies 
November 9, 2018 – Wells Fargo, which is struggling to rebuild its reputation for integrity after a string 
of scandals involving consumer rip-offs, is testing the limits of the “puffery” defense. In a legal filing last 
week aimed at getting a shareholder lawsuit dismissed, the company asserted that statements that the 
bank was working to “restore trust” among its customers and “trying to be more transparent” about its 
scandals — statements made by its chief executive, Tim Sloan — were, well, just puffery. Read more in 
Los Angeles Times.  
 

Trust is down, but businesses can rebuild it 
November 12, 2018 – Only 7 percent of American believe that major company CEOs have high ethical 
standards, and only 9 percent have a very favorable opinion of major companies, according to polling by 
the Public Affairs Council, a nonpartisan, non-political association for public affairs professionals. Read 
more in Houston Chronicle. 
 

https://www.cbc.ca/news/canada/calgary/mec-diversity-banff-centre-panel-1.4891475
https://www.leadertelegram.com/country-today/food-business-expert-be-transparent-and-build-trust/article_1d153632-540d-59c5-a6f9-4f78fddcf80f.html
https://martechtoday.com/another-survey-shows-brand-trust-affects-purchase-decisions-227500
http://www.latimes.com/business/hiltzik/la-fi-hiltzik-wells-puffery-20181109-story.html/
https://www.houstonchronicle.com/business/texas-inc/article/Consumer-trust-in-business-falling-sharply-13327480.php
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