
Brand Trust in the News: November 26 – 
December 3 
 

The New Word-of-Mouth 
November 26, 2018 – Experts say you’re missing a critical opportunity if you’re not using social networks 
to build brands, trust and sales. Trust plays a role for 92 percent of Americans making a big purchase, 
according to the Associated Press. Read more in Trade Only Today.  

Study Ranks Crises that Offend Consumers Most 
November 29, 2018 – CEOs who take a controversial political stance are practically guaranteed to wind 
up in the news cycle, but as it turns out, these actions rank far lower on the outrage hierarchy for the 
average consumer when compared to faulty products, lying to shareholders or deliberately misleading 
the public, according to a report released by digital politics and policy outlet The Morning Consult. Read 
more in O’Dwyer PR.  
 

5 Small Business Resolutions to Make to Your Customers in 
2019 
November 30, 2018 - There appears to be inherent trustworthiness of local and family-owned 
businesses. Build and maintain consumer trust this year by doing what small businesses do best: Engage 
with customers, give back to the community and celebrate your local connection. Read more in 
business.com. 
 

Purpose Marketing Could Help Restore Marketing Trust 
November 30, 2018 – The idea is this: marketers are including more and more “purpose marketing” 
elements into their overall marketing campaign. Companies as varied as Walmart, The Coca-Cola 
Company, Subaru, AB-InBev and Unilever believe that if you don’t convince your consumer you’re fully 
onboard with doing business conscious of environment, workforce diversity and so on, you are likely 
vulnerable to competition or obsolescence. Read more in MediaPost.  
 

Losing touch? Remastering the art of customer conversation  
December 3, 2018 – Despite its endless abundance, data is a scarce resource for marketers. According to 
Lauren Forrester, even the most experienced marketers need to reassess how they are interacting with 
the customer. Read more in Marketing Mag. 
 

https://www.tradeonlytoday.com/post-type-feature/the-new-word-of-mouth
https://www.odwyerpr.com/story/public/11692/2018-11-29/study-ranks-crises-that-offend-consumers-most.html
https://www.business.com/articles/smb-resolutions-to-customers/
https://www.mediapost.com/publications/article/328722/purpose-marketing-could-help-restore-marketing-tru.html
https://www.marketingmag.com.au/hubs-c/opinion-mastering-customer-conversation/
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