
Brand Trust in the News: November 19 – 26 
 

Language influences how consumers trust a brand 
November 20, 2018 – Studies show politeness in language influences attitudes toward a brand. 
Consumers make assumptions based on the language used by a brand or advertiser, and politeness does 
matter, say researchers at the University of Oregon and University of Washington. Read more in Science 
Daily.  

Open to Opportunity: How Data can Revolutionise Open 
Banking 
November 20, 2018 – Today’s bank-to-consumer relationship is not what it used to be, and the way we 
bank has become more fragmented. It’s common for us to change banks or use multiple different 
providers for mortgages, loans and so on. This is typically because there is a sense of distrust towards 
the financial sector, and the days of consumers using one bank for absolutely everything have long gone. 
Read more in Computer Business Review.  

Survey Finds Local TV News Surpasses Other Media In 
Trustworthiness 
November 20, 2018 – A new survey finds that local television is the most trusted source of news and 
information among consumer, and that three-quarters of adults trust at least one local news brand in 
their market. The survey, conducted by Smith Geiger for Hearst Television, found that local TV far 
surpasses any other news source—on air or on a digital platform—as a trusted news source. Read more 
in TVTechnology.   

 
Brand purpose was a key theme at Web Summit 2018 
November 22, 2018 – Brand trust and transparency have become more important than ever and the 
need for brands to demonstrate their purpose and values was a key theme raised at 2018’s Web 
Summit. Read more in Econsultancy. 
 

Real traceability for real transparency 
November 26, 2018 - Brands that incorporate real traceability procedures and use suppliers that 
manage strict supply chains will win—and keep—customers’ trust. However, it is becoming evident that 
many suppliers, manufacturers and finished goods companies are misusing the word transparency to 
gain the trust of the consumers. Read more in Natural Products Insider. 
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