
Brand Trust in the News: March 4 – 11 
 

Cybersecurity is putting customer trust at the center of 
competition 
March 4, 2019 – If you’re selling a product, you’re now selling trust. That’s thanks to two conflicting 
trends. One is our increasing reliance on software across nearly every dimension of our lives. It’s for this 
reason that, among all Fortune 500 CEOs, a full 71% now claim they are running technology companies. 
The second is the inherent privacy and security vulnerabilities related to software itself. As security and 
privacy pioneer Willis Ware once wryly declared, “The only computer that’s completely secure is a 
computer that no one can use.” Read more in Harvard Business Review.   
 

Guardian chief says it struggles to 'find communality' with 
Facebook 
March 5, 2019 – "In a world where brand trust is eroding over time, for brands, why are we surprised if 
we’re targeting people relentlessly at the bottom of the funnel and not really caring about long-term 
brand value?" Asked about the influence of the digital duopoly, Pemsel said that while his relationship 
with Google was "strategic", and involved some "very productive" collaboration, Facebook was 
"somewhat more complicated". Read more in campaign. 

 
Q&A: Wells Fargo aims for 100-percent data transparency 
in new era of consumer trust 
March 5, 2019 – The big data explosion has created transformative innovation opportunities for 
technology, as well as businesses across industries. As consumers better understand their piece in that 
data puzzle and the market begins to find its footing in a data-driven digital landscape, companies must 
adopt a responsibility around transparency to maintain trust and efficiency. Greater visibility around 
data-driven processes can also lead to more comprehensive solutions through interdisciplinary 
collaboration, according to Kristina Draper (pictured), chief technology officer at Wells Fargo & Co. Read 
more in Silicon Angle.   
  

Why field testing is essential for consumer trust in outdoor 
product innovation 
March 6, 2019 – There’s an emotional response to reading about the real-life experience of outdoor 
products that builds trust far better than reams of lab data.  
 
As the outdoor industry grew in the post-WW2 period, so the demand for ever more technical apparel 
and footwear developed. At the heart of development was ‘performance’. As an all-embracing term 
covering so many factors, it was essentially meaningless but gained currency with manufacturers, 
retailers and consumers. Cynics might argue that it really meant ‘expensive’. With the industry growing 
fast, competition grew fierce and the phrase ‘extensively tested’ became commonplace though there 
was little elaboration of detail. Read more in Forbes. 

https://hbr.org/2019/03/cybersecurity-is-putting-customer-trust-at-the-center-of-competition
https://www.campaignlive.co.uk/article/guardian-chief-says-struggles-find-communality-facebook/1577995
https://siliconangle.com/2019/03/05/qa-wells-fargo-aims-100-percent-data-transparency-new-era-consumer-trust-wids2019/
https://www.forbes.com/sites/johntraynor1/2019/03/06/why-field-testing-is-essential-for-consumer-trust-in-outdoor-product-innovation/#179ac78b3286


 

Risk management’s innovative new world: business 
enablement, consumer trust 
March 6, 2019 – From rising customer expectations, to digital disruption, to threats from non-traditional 
competitors, the same forces that reshape the banking industry demand new thinking and approaches 
from risk management teams. Enter forward-looking risk executives, who are leading a pivot to toward 
business enablement, innovation and consumer trust, without losing sight of their primary objective of 
protecting the enterprise. 

What drives this? Banks need their risk management teams to identify and embrace upside risk 
opportunity even as they mitigate downside risks. In other words, pro-growth business strategies must 
embed risk at their forefront by building trust with consumers. This represents a big shift from the 
aftermath of the financial crisis, which defined the risk and regulatory agenda for a generation. Read 
more in Banking Strategies.  

 

https://www.bai.org/banking-strategies/article-detail/risk-management-s-innovative-new-world-business-enablement-consumer-trust
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