
Brand Trust in the News: January 7 –14 
 

Could blockchain-based product labels help build consumer 
trust in our food system? 
January 06, 2019 – The labeling of our food is a notoriously murky business. A healthy 82% of Americans 
say they’ve felt tricked by nutrition labels at some point…. Brands are trying to sell food 
products….Everything from serving sizes to claims about the “free-range” lifestyles of chickens is used to 
obscure important facts in the pursuit of getting products into consumers’ hands. Luckily, there’s a way 
to build faith in food. Read more in Forbes.  
 

Lifestory Research 2019 America's Most Trusted® Study 
Finds the 14 Most Trusted Brands 
January 08, 2019 – Research and strategy consultancy Lifestory Research announced the results of the 
annual America's Most Trusted® Study today, a ranking of the most trusted brands in consumers' lives.  
In the seventh year, more than 30,000 people rated over 300 brands to determine the most trusted 
brands. Read more in PR News Wire. 
 

Top 20 marketing ‘nightmares’: What keeps CMOs and 
brand managers up at night? 
January 08, 2019 – Brand Keys asked 558 CMOs and brand managers, “What issues keep you up at 
night?” and asked 3,900 consumers to provide some insights and solutions. Percentages indicate the 
frequency of mention among the professionals interviewed. Return on media investment, big data and 
brand trust are among the top concerns that bother Chief Marketing Officers at major firms, according 
to new research.  Read more in netimperative.  
 

Is Johnson & Johnson's way of handling its talc crisis a 
lesson for all? 
January 09, 2019 – Brand Equity speaks to marketing experts on J&J's handling of its talc crisis and the 
areas that need a touch up. Reports of and long-running court battles over the presence of a 
carcinogenic material in the healthcare conglomerate’s talcum powder products, have wreaked all sorts 
of damage to brands and bottom-lines. Read more in Brand Equity.  
 

Tech Companies Shouldn't Make Us Trust Them, At All 
January 11, 2019 – The giants of tech can't be trusted—and we shouldn't have to trust them in the first 
place. Yesterday, at the same time countless companies packed the show floor of CES 2019 with all 
manner of new connected smart gadgets from security cameras to high-tech baby monitors, another 
high-profile leak of consumer trust came out. The Intercept reported that Amazon's Ring Doorbell 
exposed the ostensibly private video captured by its electronic eye to strangers.  
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http://www.netimperative.com/2019/01/top-20-marketing-nightmares-what-keeps-cmos-and-brand-managers-up-at-night/
https://brandequity.economictimes.indiatimes.com/news/business-of-brands/is-johnson-johnsons-way-of-handling-its-talc-crisis-a-lesson-for-all/67446708


Such a breach of trust is hardly a surprise at this point. With Facebook's constant leaks and continual 
privacy invasion, and now news that even weather apps sell your location to hedge funds, it's painfully 
clear that you shouldn't trust a major tech company with your data. But more importantly, you 
shouldn't have to. And that's what's fundamentally wrong with tech. Read more in Popular Mechanics.  

 

https://www.popularmechanics.com/technology/security/a25858506/technology-trust-privacy-breaches/
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