
Brand Trust in the News: January 21 –28 
 

#BizTrends2019: If 'toxic' was the word of 2018, could 
'trust' be the word for 2019? 
January 23, 2019 – The Oxford Dictionaries chose 'toxic' as its annual "Word of the Year". For 2019, the 
winning brands in South Africa and the rest of the world will be those that work to restore consumers' 
trust in a toxic environment and show that they are driven by a higher purpose than making money. 
Looking back on 2018, we can agree that it was a turbulent year on the business, political and social 
fronts, from Donald Trump’s divisive presidency in the US to populism in Europe to the ongoing Brexit 
saga to the trade row between the US and China.  Read more in bizcommunity.  

 
Are Your Emails Building Brand Trust? 
January 23, 2019 – We’ve all received emails that were typed up in comic sans, have a hand holding a 
feather quill as part of the email signature and end with a motivational quote or bible verse. Often 
employees within organisations treat email as their own personal space, but it is an important business 
tool that provides an opportunity to build brand trust with your customers. Particularly as email 
continues to be the most widely used communication tool for businesses. While employees aren’t 
consistently trying to damage the brand, these emails do dilute the brand and even cause reputational 
damage to the organisation. Read more in Tech Financials. 
 

Consumer trust becoming key to brand success- report 
January 25, 2019 Growing concerns regarding privacy and data security have reached a tipping point, 
driven by an astonishing increase in consumers’ expectations for trust and transparency in the brands 
they purchase, according to new research. The Brand Keys 24th annual Customer Loyalty Engagement 
Index (CLEI), conducted by the New York-based brand engagement and customer loyalty research 
consultancy, shows a massive 250% shift in public expectation for brands to be trustworthy with their 
data. Read more in netimperative. 
 

The Fifth Industrial Revolution is coming – and it’s about 
trust, values and saving the planet 
January 25, 2019 – Trust has been high on the agenda at Davos this week and typically couched in 
negative terminology – trust deficit, trust crisis, trust headwind etc. It’s a theme that Benioff has spoken 
a lot about and certainly since before the recent Facebook/Cambridge Analytica scandals set the current 
agenda. A conversation between Salesforce co-CEO Marc Benioff and Klaus Schwab of the World 
Economic Forum sets the scene for the Fifth Industrial Revolution (5IR). Read more in Diginomica.  
 

Banks as the Keeper of Consumer Digital IDs? 
January 28, 2019 – You can’t have trust without some type of trusted authority, and any type of 
authority is fragile without a reasonable level of trust. Those ancient lessons apply to everything from 
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politics to culture to economics — and now, they are playing out in the world of payments and 
commerce, as digital ID and authentication are becoming increasingly important to the ongoing growth 
and success of daily digital life. Read more in PYMNTS.  

 

https://www.pymnts.com/authentication/2019/digital-id-consumer-trust-fraud-prevention/
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