
Brand Trust in the News: January 28 –
February 4  
 

New Air France CEO Brings Customer-Service Savvy 
January 25, 2019 – Air France’s new CEO, Anne Rigail, a 20-year company veteran, made history in 
December when she became the first woman to lead a major international airline. The tasks ahead of 
her are daunting: The company is currently facing contentious wage negotiations with pilots and crew, 
which have already led to a prolonged and devastating series of strikes. Rigail, 49, who will report to 
overall Air France-KLM boss Benjamin Smith, will also have to narrow the profitability gap with the more 
efficient Dutch carrier—a challenge none of her predecessors have been able to tackle since Air France 
acquired KLM in 2004. Read more in Global Finance.  
 

Consumer Trust in Broadcasters: Higher and Higher  
January 28, 2019 – For 24 years, New York-based brand engagement and customer loyalty research 
consultancy Brand Keys has created a Customer Loyalty Engagement Index (CLEI). 
 
In an era full of “Fake News,” Brand Keys is using it as a gauge of consumer trust for not only big TV 
partners, but also TV news organizations. The findings are largely positive for broadcast and cable TV 
stations offering morning and/or evening newscasts. Read more in Radio Television Business Report. 

 
Tech Giant Huawei Faces 23 Felony Charges Plus A Huge 
Loss In Consumer Trust 
January 31, 2019 – Huawei is the number two in the smartphone manufacturing industry. American 
companies accused the Chinese company of intellectual property theft, wire fraud, violating U.S. 
sanctions against Iran, and spying for the Chinese government. Now that the U.S. District Attorney 
formerly charged Huawei with 23 felonies, some people question Huawei ability to survive this all-out 
attack on their business model. Read more in Chronicle of the Week.  
  
 

Loyalty Advantage Now Favoring Digital Banks and Big 
Tech Firms  
January 31, 2019 -- Trust and loyalty in banking represent the foundation of current and future financial 
relationships. However, as large and small technology firms continue to create solutions that are both 
easier to use and more responsive to customer expectations. this longstanding foundation is beginning 
to crumble. Read more in The Financial Brand. 
 

Building Trust in the Fintech Revenue Model 

https://www.gfmag.com/magazine/february-2019/new-air-france-ceo-brings-customer-service-savvy
https://www.rbr.com/brand-keys-clei-trust-media/
https://chronicleweek.com/2019/01/tech-giant-huawei-faces-23-felony-charges-plus-a-huge-loss-in-consumer-trust/
https://thefinancialbrand.com/80293/trust-loyalty-digital-banking-big-tech-amazon-paypal/


January 31, 2019 – The exponential growth of technologies and their offerings are profoundly 
influencing the industries, majorly the Fintech. As fintech is known for speed, agility, and incentives to 
deliver technology, one of the advantages that established institutions have is the ‘trust’ factor. 

As the market expands, the number of competitors in the market is rising, and therefore choices are 
abundant in the market. But for the new players, the bar for trust is higher therefore just providing new 
products won’t be beneficial. Helping consumers to become financially stable or healthy is a vital fintech 
offering, yet it also represents a significant business challenge. Here are three significant ways in which 
consumer trust is built in the fintech domain. Read more in CIO Review.   

 

https://www.cioreview.com/news/building-trust-in-the-fintech-revenue-model-nid-27919-cid-189.html
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