
Brand Trust in the News: January 14 –21 
 

Amazon and Toyota CEOs top male-dominated brand 
ambassador ranking 
January 15, 2019 – A new study that measures and ranks corporate CEOs as brand ambassadors has 
ranked Amazon’s Jeff Bezos in top spot. While the research highlights the important role that senior 
management play in building brand value, it also further highlights the gender disparity that exists at the 
higher echelons of company management.  Read more in World Trademark Review. 
 

Using Content to Build (or Rebuild) Consumer Trust in 
Brands 
January 17, 2019 – Does it mean trust in the quality of a brand’s products or services, how it uses and 
protects your personal data, the positive contribution it makes to society, confidence that its business 
practices reflect its values, all of the above…or something else entirely? Unshakable consumer trust in 
brands is hard to quantify, but it’s the highest achievement an organization can gain to benefit both its 
bottom line and brand reputation. The holy grail of business and branding, trust quickly matures into 
loyalty and advocacy. Read more in Skyword.  
 

Apple's Tim Cook calls for privacy bill with right to delete 
data 
January 17, 2019 – Apple chief executive Tim Cook called on US lawmakers Thursday to pass privacy 
legislation enabling consumers to see and delete their harvested online personal data from a central 
clearinghouse. Cook, writing in Time magazine, offered his view as the US Congress was set to consider 
tougher enforcement of privacy and data protection for online platforms. Read more in Phys.Org.  
 

2019 Edelman Trust Barometer Reveals "My Employer" Is 
the Most Trusted Institution 
January 20, 2019 – The 2019 Edelman Trust Barometer reveals that trust has changed profoundly in the 
past year with "my employer" emerging as the most trusted institution. Globally, "my employer" (75 
percent) is significantly more trusted than NGOs (57 percent), business (56 percent), government (48 
percent) and media (47 percent).  
 
"The last decade has seen a loss of faith in traditional authority figures and institutions," said Richard 
Edelman, president and CEO of Edelman. "More recently, people have lost confidence in the social 
platforms that fostered peer-to-peer trust. These forces have led people to shift their trust to the 
relationships within their control, most notably their employers." Read more in PR News Wire. 
 

How Financial Institutions Should Shape Their Gen Z 
Marketing Strategy 

https://www.worldtrademarkreview.com/brand-management/amazon-and-toyota-ceos-top-male-dominated-brand-ambassador-ranking
https://www.skyword.com/contentstandard/creativity/using-content-to-build-or-rebuild-consumer-trust-in-brands/
https://phys.org/news/2019-01-apple-tim-cook-privacy-bill.html
https://www.prnewswire.com/news-releases/2019-edelman-trust-barometer-reveals-my-employer-is-the-most-trusted-institution-300781253.html


January 20, 2019 – Connecting with younger consumers — those born between 1995 and 2012 — as 
they are making decisions about their finances is a critical part of any bank’s entry-point marketing 
strategy. But Gen Z couldn’t be more different from their predecessors. Unfortunately, many banks have 
fallen into the trap of assuming what worked for previous generations will continue to work. Or worse, 
categorizing attitudes and behaviors under broad stereotypes that lack depth or range of understanding, 
resulting in marketing that feels dated and may actually be harmful to the brand. Read more in The 
Financial Brand.  

 

https://thefinancialbrand.com/78352/financial-institutions-gen-z-marketing/
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