
Brand Trust in the News: February 4 – 11  
 

How Brands Can Use Privacy-By-Design Principles to 
Rebuild Consumer Trust 
February 6, 2019 – Never has privacy been as big an issue for brands as it is today. The continuing hacks 
of customer data and scrutiny over the data-sharing practices of Facebook and other tech giants has put 
privacy firmly in the spotlight, where it’s likely to stay for the foreseeable future. Central to that issue is 
how brands can build and restore trust among their consumers while continuing to provide a quality 
experience. Here are a couple privacy-by-design principles brands can implement to rebuild consumer 
trust. Read more in Forbes.  
 

Expectations around brand trust jump 250% year-over-
year, study finds  
February 7, 2019 – Consumer expectations for trust, which connects brands and loyalty, increased 
across all product and service categories and brands by an average of 250% year-over-year, while 
consumer concern over privacy, security and brand transparency have reached a “tipping point,” 
according to results of Brand Keys’ new Customer Loyalty Engagement Index shared with Marketing 
Dive. Read more in Marketing Dive. 

 
Consumer Trust Down In Recent Years as Demand for 
Technology Grows 
February 7, 2019 – Over half (52%) of retail leaders in Ireland believe customers trust businesses less 
than they did three years ago. This is according to a global study commissioned by Fujitsu, which also 
found that 73% believe that their organisation is well-positioned to meet customer expectations over 
the next decade. Read more in Check Out.   
  
 

Research: Discover Card, Avis, Google Tops in Customer 
Loyalty 
February 7, 2019 – “Expectations for trust are up across all product/service categories and brands,” says 
Robert Passikoff, president of Brand Keys. “Meanwhile, customer concerns regarding privacy, security, 
and brand transparency have reached a tipping point. 
 
Brand Keys identified 10 brands regularly number one in their categories for the 2019 Customer Loyalty 
Engagement Index. The brands are: Discover Card (Credit Cards), 23 years; Avis (Car Rental), 20 years;  
Google (Search Engine), 19 years; Domino’s (Pizza), 15 years; Dunkin’ (Out-of-Home Coffee), 13 years; 
Konica Minolta (Office Copiers), 12 years; Hyundai (Automobiles), 10 years; AT&T (Wireless), 10 years; 
Amazon.com (Online Retailer), 10 years and Amazon Kindle (E-Reader) nine years. Read more in 
MediaPost. 
 

https://www.forbes.com/sites/forbestechcouncil/2019/02/06/how-brands-can-use-privacy-by-design-principles-to-rebuild-consumer-trust/#7c7a69725ec3
https://www.marketingdive.com/news/expectations-around-brand-trust-jump-250-year-over-year-study-finds/547888/https:/www.marketingdive.com/news/expectations-around-brand-trust-jump-250-year-over-year-study-finds/547888/
https://www.checkout.ie/consumer-trust-recent-years-demand-technology-grows/70652
https://www.mediapost.com/publications/article/331635/discover-card-avis-google-tops-in-customer-loyal.html


WSJ Custom Studios Becomes ‘The Trust’ Under New 
Rebrand 
February 11, 2019 – WSJ Custom Studios, the division behind Dow Jones’ branded content and brand 
marketing, is getting a rebrand, prioritizing transparency and data. The group will now be called The 
Trust – The Wall Street Journal | Barron’s Group. 

“The space, generally, is rotten with bad advertising masquerading as content and vendors who 
undermine consumer trust with misleading labeling,” said Dow Jones CRO of Media Sales Josh 
Stinchcomb. “I saw an opportunity, if not an obligation, for us to be better.” Read more in AdWeek.   

 

https://www.adweek.com/tv-video/wsj-custom-studios-becomes-the-trust-under-new-rebrand/
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