
Brand Trust in the News: February 11 – 19 
 

How to Improve CX & Trust of Online Store Customers 
with Digital Marketing 
February 11, 2019 – Every online store wants to increase traffic and make sales. But even after investing 
a lot of efforts and money for digital marketing, only a few stores excel and others struggle finding 
customers. A sound digital marketing tactic involves creating and executing an ecommerce marketing 
plan, using the right tools and channels, and tracking the results and performance of campaigns. Read 
more in Customer Think.   
 

‘Plastics campaign by retailers is paying dividends in 
consumer trust’ 
February 13, 2019 – Linn Byberg of the Institute of Business Ethics says action on environmental issues 
now equals executive pay when it comes to public perceptions of corporate conduct. The Institute of 
Business Ethics (IBE) monitors the media for business ethics-related news throughout the year. The 
resulting briefing, entitled Ethical Concerns and Lapses 2018, gives an overview of which sectors and 
issues related to business ethics were most covered in the news. Last year, a total number of 464 
different stories were recorded involving lapses of companies with a UK presence. Read more in Ethical 
Corporation. 

 
As consumer scepticism grows, will the banks bounce back, 
or will competitors triumph? 
February 15, 2019 – Kenneth Hayne, Royal Commission into Misconduct in the Banking, Superannuation 
and Financial Services Industry commissioner, has handed down a staggering 76 recommendations. 
With the release of the final report, it raises the question as to whether the industry is fully aware of the 
storm it is facing. Most of the key players acknowledge that what was discovered during the royal 
commission has led to a decline in trust. But are they fully aware of how these outcomes will combine 
with growing levels of consumer scepticism? Read more in Check Out.   
  
 

Brand Keys 2019 Customer Loyalty Engagement Index: 
Verified Trust = Brand Success 
February 18, 2019 – Rising costs and Wall Street’s focus away from last year’s tax-fueled earnings boosts 
have investors and CEOs concerned about a slowdown in corporate growth. Brand Keys 24th annual 
Customer Loyalty Engagement Index® (CLEI), conducted by the New York-based brand engagement and 
customer loyalty research consultancy (brandkeys.com) has definitively identified “loyalty” as a profit-
generator for brands that know how to create it and market it. 
 

http://customerthink.com/how-to-improve-cx-trust-of-online-store-customers-with-digital-marketing/
http://www.ethicalcorp.com/plastics-campaign-retailers-paying-dividends-consumer-trust
http://www.ethicalcorp.com/plastics-campaign-retailers-paying-dividends-consumer-trust
https://www.checkout.ie/consumer-trust-recent-years-demand-technology-grows/70652


That, in and of itself, is difficult enough for most brands. But growing concerns regarding privacy and 
data security have reached a tipping point, driven by an astonishing increase in consumers’ expectations 
for trust and transparency in the brands they purchase. Read more in CEOWorld Magazine. 
 

What Amazon HQ2, Interchange Fees and Facebook Have 
In Common 
February 18, 2019 – For those charged with managing the consumer’s trust and safety when transacting 
online, and in the midst of increasingly clever cybercrooks, being comfortable going against the status 
quo flow has become much more important than ever before, he said. Giving consumers a safe and 
trusted online payments experience means being comfortable finding and then following the paths not 
typically taken to uncover potential vulnerabilities – and then defending those decisions to team 
members and management. Read more in PYMNTS.   

 

https://ceoworld.biz/2019/02/18/brand-keys-2019-customer-loyalty-engagement-index-verified-trust-brand-success/
https://www.pymnts.com/news/payments-innovation/2019/amazon-hq2-card-network-fees-facebook-value/
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