
Brand Trust in the News: May 20 – 27  
 

UK consumers don't think GDPR has worked 
May 20, 2019 – UK consumers believe GDPR has failed them and that their data is no more or no less 
secure than it was a year ago, when GDPR was introduced. This is according to a new report by IDEX 
Biometrics Asa, which claims 84 per cent of the respondents believe GDPR wasn’t taken seriously 
enough. The report argues that businesses should be clearer in stating their security-first approach, as 
well as in employing new technologies such as biometrics. Read more in IT ProPortal.  

 

Another Autopilot Crash and More Talk from Musk about 
Cash Burn Caused Tesla Stock's Black Friday 
 
May 20, 2019 – Tesla shares fell more than 10 percent in last week's trading, a decrement of nearly $5 
billion in market capitalization.  While the goalposts are always moving for Tesla investors, Friday's 7% 
plunge was caused by two “old-time” Tesla problems: 

• Musk sent an email to all Tesla employees begging for belt-tightening. 
• Reports indicated that Autopilot was engaged when a Tesla, this time a Model 3, was involved in 

a fatal crash. 
We have seen this movie before. Read more in Forbes.  
 

Boeing Faces a Major Challenge in Regaining the Public's 
Trust 
 
May 21, 2019 - Another bad headline this week in a string of them for Boeing - a new lawsuit alleges 
that the company knew its 737 Max plane was unsafe. Boeing isn't commenting on the suit. The 
company is still working to get the 737 Max back in the air. It needs regulators to approve a software fix 
for the plane's automated flight-control system. That system was linked to the Lion Air and Ethiopian 
Airlines crashes that, together, killed 346 people. 
 
But perhaps an even bigger challenge is rebuilding public trust in Boeing. I spoke with Tony Keller about 
that challenge. He's a media strategist with OutVox. And he said Boeing stumbled out of the gate in their 
response to the second crash. Read more in National Public Radio.  
 

Brand trust, risk & purpose‑led marketing 
May 23, 2019 – This year’s IMC Conference looked to strip down marketing to its bottom line and reveal 
its naked truth. MarkLives asked four industry leaders — Melissa Attree, Palesa Madumo, Bridget 
Johnson and Mike Abel* — to share their broader thinking on some of the key themes that emerged out 
of “Marketing Gets Nak*d: 

https://www.itproportal.com/news/uk-consumers-dont-think-gdpr-has-worked/
https://www.forbes.com/sites/jimcollins/2019/05/20/another-autopilot-crash-and-more-talk-from-musk-about-cash-burn-caused-tesla-stocks-black-friday/#ff037a227543
https://www.npr.org/2019/05/21/725488541/boeing-faces-a-major-challenge-in-regaining-the-publics-trust


Trust is becoming more valuable than attention 

Brands need to have a greater purpose 

Purpose-marketing: is there a purpose to purpose and does it pay? 

The only real risk is to take no risk at all. Read more in MarkLives.com.   

Consumer Trust Is Falling. Here's How Companies Can 
Earn It Back. 
May 23, 2019 –Environmentally-conscious shoppers are expected to spend up to $150 billion on 
sustainable products by 2021, an increase of almost 15% since 2018. Skepticism about conventional 
products is, in part, fueling this market growth.  

The key to engaging eco-conscious shoppers is to make cleaner, more sustainable products easier to find 
in stores and online. For example, this spring Target launched a “Clean” icon to identify products free 
from dozens of “unwanted chemicals.” Target’s entire suite of “Wellness Icons”, which include labels 
like “paraben free” and “dye free”, now span eight product categories. Meanwhile Sephora allows 
shoppers to easily filter for “Clean at Sephora” products online, find them in store, and to understand 
what the label means. Read more in Forbes.  

http://www.marklives.com/2019/05/by-invitation-only-brand-trust-risk-and-purpose-led-marketing/
https://www.forbes.com/sites/edfenergyexchange/2019/05/23/consumer-trust-is-falling-heres-how-companies-can-earn-it-back/#72cf9af75cfd
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