
Brand Trust in the News: July 8– 15 
 

GDPR and beyond: The past, present and future of data 
privacy 
 
July 8, 2019 – It’s just over a year since the European Union’s General Data Protection Regulation 
became law. Forced into a new way of thinking about data, companies are still making the cultural shift 
from “Save it all and forget about it” to “What do we save, why are we saving it and where will it be 
secure?” 
 
Procrastination caused chaos as the GDPR deadline loomed, with hastily implemented patches put in 
place at the last minute. This has opened an opportunity where those who took compliance seriously 
can step ahead and take advantage of the changing data-security landscape, while those who didn’t are 
still patching security holes. 
 
“2019 and probably the next 12 to 18 months will be about scaling and operationalizing GDPR and 
moving from that minimum viable compliance,” said Archana Venkatraman (pictured), research 
manager for European datacenter research at IDC Research Inc. 
 
Venkatraman spoke with Dave Vellante, host of theCUBE, SiliconANGLE Media’s mobile livestreaming 
studio, during the Actifio Data Driven event in Boston. They discussed GDPR a year on and how data 
security is changing how companies do business (see the full interview with transcript here). (* 
Disclosure below.) 
 
This week, theCUBE spotlights Archana Venkatraman in its Women in Tech feature. Read more in Silicon 
Angle. 

Peter Goodwin | Are we just eco-showboating? 
July 9, 2019 – As someone who has been collaborating to build momentum in the UK for more than a 
decade to address our ineffective resource management systems, you would think that I would be 
overjoyed at the level of media exposure and interest the subject is now receiving – not so. 

Whist the undoubted positive from greater global awareness is the absolute eradication of doubt that 
human and planetary collapse is at stake, the downside is that we are plummeting rapidly into an era of 
‘eco-showboating’. 

Now I am not going to lay claim to this term, but its definition of ‘performing in an ostentatiously 
sensational manner calculated to draw attention and show off’ is apt to describe the zeitgeist. Read 
more in Packaging News.    

https://siliconangle.com/2019/07/08/gdpr-and-beyond-the-past-present-and-future-of-data-privacy-datadriven19-womenintech/
https://siliconangle.com/2019/07/08/gdpr-and-beyond-the-past-present-and-future-of-data-privacy-datadriven19-womenintech/
https://www.packagingnews.co.uk/features/peter-goodwin-just-eco-showboating-09-07-2019


For the love of trust – Edelman’s Michelle Hutton talks 
creativity and the state of trust 
July 10, 2019 – The annual Edelman Trust Barometer has become an industry stalwart, charting the rise 
and fall of institutions, geographies and professions for each calendar year and reminding us how 
important trust really is to that which we do day in day out. In January 2019, the Edelman Trust 
Barometer revealed that trust has changed a lot in the past year. As expected, there is a growing move 
toward engagement and action. Though perhaps the most surprising finding was a shift in trust toward 
employers. Globally, 75% of people trust ‘my employer’ to do what is right, even more so than NGOs 
(57%), business (56%) and media (47%). 

We caught up with Michelle Hutton, Edelman’s managing director of global client strategy – and 
Advertising Week APAC keynote speaker – about why trust is so important for brands today. Read more 
in Marketing Mag.     

Tesla Motors Tumbles in Key Trust Measure 
July 12, 2019 – When Elon Musk and Tesla Motors decided to forego traditional car dealerships and 
instead sell cars directly to consumers, the move was widely applauded. Since car dealers rank right 
down with ambulance-chasers and politicians in overall public esteem, it wasn’t difficult to figure out 
why the maverick tycoon’s retail gambit met with general agreement. But in retrospect, the move might 
have created yet another pothole for the embattled car company to navigate around. According to the 
recently released 2019 Trusted Automotive Brand Study (TABS) from AMCI, Tesla has fallen off its 
previously lofty perch in the study to land at third from the bottom, besting only Acura and BMW among 
luxury marques.  Alfa Romeo was the top-ranking luxury brand in this year’s study, followed by Porsche, 
Genesis, Audi and Land Rover in the top five. 

One factor that has served to torpedo consumer trust in Tesla is in its pricing. The company has 
repeatedly publicized what appear to be very attractive prices for upcoming products in the pre-launch 
phase only to offer much higher-priced versions of the vehicles in its showrooms after production 
begins. 

“You know they've had all those people that signed up for its $35,000 car, and it never happens,” he 
said. “So that hasn't helped.” 

But not delivering on a price promise is not all that is plaguing Tesla Motors now, the AMCI Global 
executive said. Read more in Forbes.  

Fake news is real — A.I. is going to make it much worse 
 
July 12, 2019 - “The Boy Who Cried Wolf” has long been a staple on nursery room shelves for a reason: It 
teaches kids that joking too much about a possible threat may turn people ignorant when the threat 
becomes an actual danger. 
 

https://www.marketingmag.com.au/hubs-c/for-the-love-of-trust-edelmans-michelle-hutton-talks-creativity-and-the-state-of-trust/
https://www.forbes.com/sites/jacknerad2/2019/07/12/tesla-motors-tumbles-in-key-trust-measure/#1387bfa919f3


President Donald Trump has been warning about “fake news” throughout his entire political career 
putting a dark cloud over the journalism professional. And now the real wolf might be just around the 
corner that industry experts should be alarmed about. 
 
The threat is called “deepfaking,” a product of AI and machine learning advancements that allows high-
tech computers to produce completely false yet remarkably realistic videos depicting events that never 
happened or people saying things they never said. A viral video starring Jordan Peele and “Barack 
Obama” warned against this technology in 2018, but the message was not enough to keep Jim Carrey 
from starring in “The Shining” earlier this week. Read more in CNBC. 

https://www.cnbc.com/2019/07/12/fake-news-is-real-ai-is-going-to-make-it-much-worse.html
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