
Brand Trust in the News: July 15– 22 
 

ICO reports increased consumer trust in companies 
protecting their data 
July 18, 2019 – The Information Commissioner’s Office (ICO) has published its annual report showing 
that more than a third (34%) of consumers trust organisations to adequately protect their personal 
information – an increase from 21% the previous year. 

 

The results follow recent ICO announcements of £multi-million fines against British Airways and Marriott 
International and indicate that the general public has growing confidence following the introduction of 
GDPR and the ICO’s policing to keep businesses in line. Read more in Legal Futures.      
 

Explainer: What are deepfakes? 
 
July 19, 2019 – Deepfakes are not just a threat to politicians - brands need to be on alert to the risks of 
fake marketing. Have you seen the video with US speaker, Nancy Pelosi, appearing to be drunk and 
slurring her words? Or perhaps you’ve seen the one with Facebook CEO Mark Zuckerberg joking about 
knowing the public’s secrets? Or the videos of Rasputin singing Beyonce, Andy Warhol eating a King 
Burger or Salvadore Dali being brought back to life?  
 
In 2018, former US president, Barack Obama, warned in a video about enemies making it look like 
anyone is saying anything at any time. 
 
While seeing long-dead artists animated in 2019 can seem like a bit of fun, it hides a darker problem 
about authenticity on the Web. And in an era of heightened concerns about the fake news label being 
thrown around to undermine news that doesn’t suit, deepfakes now look set to accelerate a crisis in 
trust in the Web. Read more in CMO.  
 

Amazon warns customers that Align supplements sold on its 
site are probably fake 
July 20, 2019 – Amazon is advising customers to throw away Align nutritional supplements bought on its 
site after discovering that the products could be fake. 

"If you still have this product, we recommend that you stop using it immediately and dispose of the 
item," Amazon wrote in an email to customers, according to Wired. Amazon informed these customers 
that they would be fully refunded for the item. 

Align supplements are officially sold by Procter & Gamble, the consumer goods conglomerate. A 
spokesperson for the company did not immediately respond to Business Insider's request for comment 

https://www.legalfutures.co.uk/associate-news/ico-reports-increased-consumer-trust-in-companies-protecting-their-data
https://www.cmo.com.au/article/664074/explainer-what-deepfakes/


but told Wired that it was aware of the situation and had been informed that Amazon is now only selling 
Align product that has been received directly from P&G manufacturing facilities. 

Amazon did not immediately respond to Business Insider for comment on the incident but in a 
statement to Wired said that it investigates every claim of potential counterfeit "thoroughly" and often 
in partnership with brands. Read more in Business Insider.   

Ex-Unilever boss seeks 'heroic CEOs' to tackle climate 
change and inequality 
July 21, 2019 – The former boss of Unilever is seeking a team of “heroic chief executives” to drive a shift 
to a low-carbon, more inclusive way of doing business. 

Paul Polman, who stepped down from the Anglo-Dutch owner of Marmite and Dove in November last 
year after a decade at the helm, warns that the rise of populism and Brexit are symptoms of capitalism’s 
failure to adapt. Bosses, he insists, must commit to fighting inequality and tackling the climate 
emergency. 

“We are about to commit the biggest intergenerational crime in the history of mankind. We need to 
bring us together not drive us apart,” said the 63-year-old Dutchman, who won plaudits for pushing the 
benefits of sustainable business long before it became fashionable .Read more in The Guardian.    

Expert warns of Huawei monopoly in North, leaving 
residents vulnerable to China 
 
July 22, 2019 - Ottawa is creating conditions for the telecom giant Huawei to create a monopoly on high-
speed internet in Canada’s Far North, leaving its residents vulnerable to Beijing’s will, says a leading 
analyst. 
 
Michael Byers, an Arctic-affairs expert at the University of British Columbia, said there’s no immediate 
security threat to Huawei Canada’s Monday announcement that it will partner with a northern telecom 
company and an Inuit development corporation to extend high-speed 4G wireless services to 70 
communities in the Arctic and northern Quebec. 
 
That technology is already common in more populous southern Canada, especially in cities. 
 
But given the small size of the northern market that would mean little competition for providers in an 
expensive region where the Chinese telecom giant has a competitive advantage because of cheap 
Chinese labour, said Byers. Read more in CNBC. 
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