
Brand Trust in the News: August 5 - 12 
 

Even a Country without Regular Internet Access Doesn't 
Trust Facebook 
August 5, 2019 – Perennially responsible company Facebook announced its intention to launch its own 
cryptocurrency, called Libra, less than two months ago. In that time a raft of governmental bodies have 
told Facebook in no uncertain terms to knock it the hell off.  

Credit where it’s due: Few things seem to unify our governmental bodies in these divided times quite 
like telling Facebook to take a flying leap. Perhaps sensing the call towards unity, an international group 
of privacy regulators today released a joint statement (and a “non-exhaustive list” of questions) 
expressing their “shared concerns about the privacy risks posed by the Libra digital currency.” Read 
more in Gizmodo.  
 

How Important Is Social Media Metrics For Consumer 
Trust? 
August 5, 2019 – Business and marketers alike cannot ignore the fact that social media metrics are 
important. Maintaining all the right metrics can be quite a task. Loading up on legitimate likes, shares 
and a vast follower list –takes some planning, or at least the deployment of a secret weapon. Now it has 
become clear that conversions can be improved when social metrics stack up well. Discover more about 
improved purchase intent: Visit Famoid.com to reach a larger audience.  

According to Koen Pauwels, a marketing professor at Northeastern, not all social media posts are 
created equal. Together with his research colleagues, they recently showed how brand awareness and 
consumer satisfaction do not ultimately lead to the creation of purchase intent. Read more in CEO 
World Magazine.   

 

5 Ways to Build Customers' Trust 
 
August 6, 2019 – If there's anything that customers value more than price, it's trust. At a time when 
consumers have to worry about their data being breached, their identities being stolen and their faith 
being shaken, building trust with your customers is key. Fortunately, this may be one area of 
competition where small businesses have a distinct advantage over their behemoth counterparts. 
 
Building trust has always been an important business strategy. It helps with employee retention, B2B 
partnerships and a whole host of other business functions. But these days, building trust is about more 
than fostering goodwill in some theoretical sense. By at least some measures, today's consumers value 
trust and transparency even more than price, opting to spend more for a product when it comes from a 
business they can rely on, according to a study by Label Insight. Read more in business.com.  

https://gizmodo.com/even-a-country-without-regular-internet-access-doesnt-t-1836975847
https://ceoworld.biz/2019/08/05/how-important-is-social-media-metrics-for-consumer-trust/
https://ceoworld.biz/2019/08/05/how-important-is-social-media-metrics-for-consumer-trust/
https://www.business.com/articles/build-your-customers-trust/


Here is how tech giants profit from invading our privacy, 
and how we can start taking it back 
August 9, 2019 – Australia’s consumer watchdog has recommended major changes to our consumer 
protection and privacy laws. If these reforms are adopted, consumers will have much more say about 
how we deal with Google, Facebook, and other businesses. 

The proposals include a right to request erasure of our information; choices about whether we are 
tracked online and offline; potential penalties of A$10 million or more for companies that misuse our 
information or impose unfair privacy terms; and default settings that favour privacy. 

The report from the Australian Competition and Consumer Commission (ACCC) says consumers have 
growing concerns about the often-invisible ways companies track us and disclose our information to 
third parties. At the same time, many consumers find privacy policies almost impossible to understand 
and feel they have no choice but to accept. Read more in The Conversation.   

Does The U.S. Need Its Own Privacy Law? 
 
August 10, 2019 – The European Union’s General Data Protection Regulation (GDPR) has become the 
world’s gold standard for user privacy and breach disclosure regulation. It affects any business around 
the world that processes or stores the personal data of individuals resident in any EU country. It 
specifies standards for protecting that data, punitive penalties for mishandling it, stringent rules for the 
disclosure of its loss, and assures EU citizens certain rights and protections for their personal data. 
 
Its purpose is to provide a single privacy regulation across the whole of the union, so that international 
business would no longer face differing regulations in Finland from those in Germany, and different 
regulations in France from those in the U.K. In this sense, it is a European equivalent of U.S. federal law 
that encompasses the whole of the United States. 
 
But the United States does not have a federal privacy law, and national businesses are faced with the 
same European pre-GDPR problem: different rules between different states. It is time to ask whether 
the U.S. needs an overriding federal privacy law. Read more in Security Boulevard. 
 

https://theconversation.com/heres-how-tech-giants-profit-from-invading-our-privacy-and-how-we-can-start-taking-it-back-120078
https://securityboulevard.com/2019/08/does-the-u-s-need-its-own-privacy-law-avast/
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