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Supply chain visibility boosts consumer trust, and even sales 
August 20, 2019 – Global supply chains are complex. Transforming raw materials into completed goods 
often requires a multitude of workers crossing different countries and cultures. Companies undertaking 
efforts to learn more about their supply chain often face a significant investment of time and resources. 

Those costs are worth it, according to a new study by MIT Sloan professor Y. Karen Zheng and visiting 
assistant professor Tim Kraft along with León Valdés, an assistant professor at the University of 
Pittsburgh. 

The researchers found that investing in supply chain visibility is a surefire way for companies to gain 
consumer trust and can even lead to increased sales from certain customers. 

“Increasing supply chain visibility always strengthens consumer trust,” the researchers write. 
“Furthermore, opportunities exist for a trust-driven revenue benefit due to greater visibility.”  Read 
more at MIT Management.  

7 Reasons Systems Fail and Trust Erodes 
August 20, 2019 – What is trust? It is an outcome. It’s the result of a process. It is built over time like a 
bank account. And in absence of trust you’re probably more vulnerable. 

People – and donors – rely on the marketplace to operate in a way that rewards fair and honest 
practices. Those practices include: integrity, honesty, fairness, disclosure and accountability. 

According to Claire Rosenzweig, CAE, president and chief executive officer of the Better Business Bureau 
of Metropolitan New York in New York City, trust goes out the window when systems fail. She made her 
comments during a presentation, “Building High Trust In A Low Trust World,” at the recent annual 
meeting and exposition of the American Society of Association Executives held this year in Columbus, 
Ohio. 

Rosenzweig cited statistics from the 2019 Edelman Brand Trust survey where it was found 45 percent of 
consumers said a “brand” would never be able to regain their trust after a “brand” displays unethical 
behavior or suffers a controversy. And, 40 percent of respondents said they would completely stop 
buying from that “brand.” Read more in The Non-profit Times.  

Inadequate Data Security Practices Come with Serious 
Financial Consequences for Canadian Businesses 
 
August 20, 2019 – Over one-third of Canadian consumers have experienced the consequences of a 
security breach or hack, according to newly released research conducted by secure payments provider 

https://mitsloan.mit.edu/ideas-made-to-matter/supply-chain-visibility-boosts-consumer-trust-and-even-sales
https://www.thenonprofittimes.com/hr/7-reasons-systems-fail-and-trust-erodes/


to contact centers, PCI Pal. The findings suggest that a combination of recent high-profile breaches, 
media coverage of new data privacy regulations such as GDPR and Canada’s Personal Information 
Protection and Electronic Documents Act, and personal experience have made security a top concern for 
Canadian consumers. 
 
“As data breaches become increasingly common, Canadian consumers are realizing that their personal 
data is at the mercy of the organizations they shop with. As a result, attitudes toward data security are 
changing significantly, with a majority of consumers now reporting a company’s security practices 
directly influence their spending habits,” says James Barham, CEO, PCI Pal.  Read more in Yahoo Finance.  
 

Ride-hailing services will disrupt B.C.'s taxi industry. That’s 
a good thing for all involved 
August 21, 2019 – As of this moment, Vancouver is the largest city in North America without legally 
sanctioned ride-hailing services. But that won’t be the case for long: In July, the province of British 
Columbia announced that it would allow ride-hailing services to operate here starting Sept. 16, meaning 
the various smaller, community-based (and currently illegal) services operating in Vancouver are likely 
to be joined soon by the likes of Uber and Lyft. 

But the province won’t make it easy. Although some of the new restrictions that B.C. has instituted are 
worthwhile, such as mandatory insurance, a requirement that drivers offering ride-hailing will be 
required to obtain Class 4 commercial licences, the same as held by taxi drivers, and observe minimum-
fare requirements, are more problematic. The professed reason is safety – the move was endorsed by 
B.C.’s police chiefs – but the regulation didn’t come from the provincial committee in charge of making 
ride-hailing recommendations, and critics have included the Surrey Board of Trade and Lyft itself. 

The solution should not be to make ride-hailing services more like taxis, but to make taxis more like ride-
hailing services. And once we do, things will be better – for both British Columbians and taxi drivers. 

Taxis have benefited too long from an overly restricted market, with all of the expected results: high 
prices, poor service and a lack of innovation. Disruptive entrants are needed to create more competition 
in the market. The high prices paid for taxi licences, or medallions, is a reflection of the monopoly that 
such licence holders enjoy, and an indication of prices for taxi rides being set at excessive levels. Poor 
service in peak times are also examples of what happens when market entry is constrained. It is only 
since the entry of companies such as Uber and Lyft that we have seen taxi operators create user-friendly 
apps, and it is still difficult to use such apps when travelling to different cities. Read more in The Globe 
and Mail.  

Foray Into Fintech: Can Uber Establish Consumer Trust? 
 
August 21, 2019 – Uber is one of the best-known brands associated with the tech industry at large. 
Although the company has yet to turn a profit, they’ve achieved widespread acceptance and universal 
name recognition. 
 

https://finance.yahoo.com/news/inadequate-data-security-practices-come-130000496.html
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https://beta.theglobeandmail.com/opinion/article-ride-hailing-services-will-disrupt-bcs-taxi-industry-thats-a-good/


Operating in the red might work (with the help of faithful investors) during the “move fast and break 
things” phase of business development. That phase is over, though, and the company now needs to turn 
their eye toward profitability. 
 
The leadership at Uber see the company’s future expanding well beyond the platform for which they are 
currently known. They want to become more than just a rideshare app. The folks at Uber want to be a 
transportation company that will play a core component of America’s future in a real, structural way. 
And, based on recent announcements, the company sees fintech as another key element of their vision. 
Read more in CEO World.  
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