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The Canadian public’s trust in corporations is broken – how 
do we fix it? 
August 12, 2019 – Trust is not only good for employees, it’s also good for business. Yet every day we see 
evidence of broken trust increasingly on display. Unethical behaviour birthed from unclear corporate 
values, short-sighted performance incentives, and leaders spread too thin can all contribute to breaches 
of trust. 

Ontario cannabis producer CannTrust Holdings Inc. is an example of trust breaches at the highest levels 
of executive and board leadership, with unacceptable consequences for shareholders and employees. 
SNC-Lavalin Group Inc. has a new CEO working to restore trust in the engineering company as fears of an 
employee exodus threaten to become the latest operational crisis. 

In Canada we have entered a time of declining trust in corporations, institutions and in leaders. Data 
from Proof’s 2019 study of Canadians shows that trust in CEOs or most senior bosses among their own 
employees fell to 45 per cent in 2019, down 10 per cent from 55 per cent in 2018. We also see a decline 
in trust by the public in all sizes of businesses, with large corporations now trusted by only 20 per cent of 
Canadians. Small and medium-sized enterprises achieve only slightly better with a trust level of 36 per 
cent. Read more in The Globe and Mail.  

 

Brand Trust is More Important than Ever for Consumers 
August 13, 2019 – Today’s consumers have more options than ever when it comes to choosing among a 
huge mix of hundreds of brands and thousands of products and services. In such a fiercely competitive 
environment, brand trust has become an important competitive differentiator. 

What makes a brand trust-worthy to consumers? In research by Edelman, the top reasons included: 

• Brand delivers quality products or services 
• It receives good ratings and reviews 
• Brand charges a fair price for its products and services 
• It has always treated me and others well 

Read more at Business to Community.  

Can You Trust Your Bank? 5 Key Things To Look For 
 

https://www.theglobeandmail.com/business/careers/leadership/article-the-canadian-publics-trust-in-corporations-is-broken-how-do-we-fix/
https://www.business2community.com/branding/brand-trust-is-more-important-than-ever-for-consumers-02229321


August 15, 2019 – Americans have been leery of banks since the financial crisis of 2007. People lost their 
homes and their jobs, and today, many are still struggling to recover — even as they see banks and 
lenders doing just fine. According to popular opinion, banks deserve suspicion at best and condemnation 
at worst. 
 
Not all financial companies are considered untrustworthy, however. One segment that has succeeded in 
keeping customer trust is the financial technology sector. Fintech companies have spent the last decade 
developing consumer relationships rooted in transparency and simplification, and their account growth 
is skyrocketing as a result. For example, a 2018 study published in JMP, a financial services firm, found 
that startup investment firms saw a 95% year-over-year growth in customer accounts from mid-2017 to 
mid-2018, while established firms only saw a 5% growth. 
 
This is likely because consumers want financial institutions that treat them like humans. If traditional 
banks want to thrive, they should adopt the practices that make fintech companies so appealing. Read 
more in Yahoo Finance.  

How can you gain consumer trust in the age of digital 
regulation and cyber attacks? 
August 16, 2019 – Lee Parry, CEO and co-founder of Enigma Recovery, shares his top tips for business 
owners who are looking for new ways to gain consumer trust when cyber security is at the forefront of 
all our minds 

At a time when we’re constantly hearing about data breaches, cyber-attacks, and the introduction of 
new online regulations, consumers are more aware of their digital security than ever before. So, 
retailers and service providers need to be taking steps to ensure their customers and website visitors 
know that their information is safe. 

To help you with this, I’m going to outline three things business owners need to be doing to gain and 
retain consumers’ trust. I’ll cover the importance of transparency, and also explain what measures you 
can put in place to guarantee your customers’ data is actually safe. Read more in Open Access 
Government.  

Walmart sues Tesla for negligence after repeated solar 
system fires 
 
Walmart Inc on Tuesday sued Tesla Inc, accusing it of “widespread negligence” that led to repeated fires 
of its solar systems and asking a court to force Tesla to remove solar panels from more than 240 of its 
U.S. stores. 
 
Solar energy systems installed and maintained by the electric car maker were responsible for fires at 
seven locations, with dozens showing hazardous problems such as loose wiring and “hot spots” on 
panels, according to court papers filed in New York State Supreme Court. 
 
Tesla did not respond to a request for comment. 
 

https://finance.yahoo.com/news/trust-bank-5-key-things-221651030.html
https://www.openaccessgovernment.org/consumer-trust-cyber-attacks/71760/
https://www.openaccessgovernment.org/consumer-trust-cyber-attacks/71760/


The lawsuit accuses Tesla of having untrained workers putting up shoddy installations and showing 
“utter incompetence or callousness, or both,” court papers said. 
 
The lawsuit is the latest blow to Tesla’s struggling solar business, which it acquired through its $2.6 
billion purchase of SolarCity in 2016. Quarterly installations have plummeted more than 85 percent 
since the deal, as Tesla has cut its solar panel sales force and ended a distribution deal with Home Depot 
Inc . Read more in Financial Post. 
 

https://business.financialpost.com/pmn/business-pmn/walmart-sues-tesla-for-negligence-after-repeated-solar-system-fires
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