
Brand Trust in the News: January 1 –7 
 

Learning from 2018 cybersecurity incidents: Perform due 
diligence 
January 1, 2019 – Data breaches impact a company's bottom line by affecting consumer trust, but 
recent breaches have begun to factor in the cost of time between breach and disclosure -- their due 
diligence and breach response plan. Read more in TechTarget.  
 

Do Consumers Trust Big Food to Make Their Plant-Based 
Meat? Does It Matter? 
January 06, 2019 – As an eating trend (like plant-based food) goes mainstream, will consumers buy 
products regardless of the company that makes them? At first, maybe not so much. During a 
conversation about the evolving plant-based meat market, The Spoon founder Mike Wolf speculated 
that earlier in the adoption curve people tend to be more value-driven, seeking out certain products 
motivated by the ethics of the manufacturing process, the sustainability quotient, or the reputation of 
the parent company. Early adopters often put more value in the ethics and mission of a product, like 
how Impossible Foods is out to save the planet by reducing meat consumption. Read more in The 
Spoon. 
 

5 Things You Can Do to 'Humanize' Your Brand 
January 07, 2019 – Let’s face it, consumers don’t trust brands. Most people view companies like faceless 
enemies; they’re just out to make money; they’re just telling us what we want to hear. So, if your 
company wants to win over more customers, you’ve got to get them to trust you. In fact, according to 
PwC’s Global Consumer Insights Survey 2018, more than one in three consumers surveyed ranked “trust 
in brand” among the top three factors, other than price, influencing their decision to shop at a particular 
retailer. Read more in Entrepreneur. 
 

Report finds trust in autonomous technologies falling 
January 07, 2019 – The digitisation and transformation of marketing, power of the personal, building 
and retaining customer trust, and striving for online retail relevancy are just some of the big themes to 
dominate the news this year. CMO has put together a list of the top 18 marketing stories across our 
platform for 2018, a story selection that highlights the technology, trends and turnaround that drove 
marketers to new heights over the past year and pave the way for even more shake-up in 2019. Read 
more in FleetOwner.  
 

BlackBerry Survey Finds Consumers Don't Trust 
Connected Devices to Keep Data Safe and Secure 
January 07, 2019 – Conducted in the past 30 days, the survey commissioned by BlackBerry found that 
approximately 80% of respondents in the United States, United Kingdom and Canada do not trust their 
current Internet-connected devices to secure their data and privacy. Additionally, when asked about 
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future purchases, respondents said they were more likely to choose a product or do business with a 
company that had a strong reputation for data security and privacy, and would support a "Seal" or 
"Stamp of Approval" to demonstrate which Internet-connected devices achieve a certain standard of 
security. Read more in PR News Wire.  
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