
Brand Trust in the News: January 6 - 13 

Money-losing MEC boosts wages by 6% 
January 8, 2020 – Mountain Equipment Co-op, which lost $11.5 million in its 2018-19 fiscal year, will give 
wage hikes to all employees, with the majority of those increases being up to 6%. 

The hikes come thanks to a mediator imposing a first collective agreement between MEC and United 
Food and Commercial Workers Local 1518. 

The agreement, however, included a wage hike for all workers, not just those who are union members, 
according to the union. 

“This isn’t the first time that the union’s advocacy paid off for all MEC staff — not just those who belong 
to UFCW 1518,” said UFCW 1518 president Kim Novak. “Barely two weeks after workers at the 
Vancouver flagship location voted to join our union, MEC announced wage increases to all MEC 
employees across Canada. That’s power.” Read more on Times Colonist.  

Personal Values Top List Of Brand Loyalty, IBM Reports 
 
January 10, 2020 – One-third of all consumers stop buying their preferred products if they lose trust in 
the brand, and one-third of consumers stopped purchasing their long-time favorites in 2019. 
 
IBM's study--Meet The 2020 Consumer Driving Change--on global consumer trends reveals that the 
importance of brand purpose surpasses cost and convenience for today’s shoppers. The research, 
created in partnership with the National Retail Federation (NRF), polled nearly 19,000 consumers from 
28 countries across all demographics and generations, from Gen Z to Baby Boomers to understand how 
individual purchasing decisions continue to evolve. 
 
The findings reveal major shifts in consumer buying behaviors that require a fundamental change in how 
retailers and consumer packaged goods brands build relationships with consumers. Consumers will pay 
much higher prices for products that align with their personal values. Read more on MediaPost.  

 
In order to succeed in China’s ecommerce market, western 
businesses need to understand trust 
 
January 10, 2020 – Even hidden under a rock, marketers would have heard about the phenomenal 
success of Singles Day, which has completely eclipsed Black Friday and Cyber Monday. It’s certainly 
stirring debate, but we are still finding that western brands are attempting to play by western rules in 
the Chinese landscape. This is especially prevalent when it comes to ecommerce. 
 
Since 2009, when Double 11 (another name for Singles Day in China) was first created, a major themed 
online shopping festival has sprung up for almost every month: from Double 12 to 618, from Women’s 
Day Sales to the 9.9 (September 9) Grand Promotion. 
 

https://www.timescolonist.com/business/money-losing-mec-boosts-wages-by-6-1.24048888
https://www.mediapost.com/publications/article/345555/personal-values-top-list-of-brand-loyalty-ibm-rep.html


What many fail to recognise behind these massive Chinese ecommerce occasions is that they are being 
actively promoted by the local commerce platforms themselves and their communities, rather than by 
brands running promotions. For some established western marketers, this raises concerns around brand 
dilution just as they are starting to gain traction. Misunderstanding what is motivating these occasions 
and how they function may well hinder that nascent brand success. Read more on Econsultancy.  

 
Top Five Ways to Survive the DSR Deluge and One Thing 
You Should Never Do 
January 10, 2020 – Data breaches and misuse of private information continue to erode consumer trust. 
In response, companies are pouring resources into implementing security controls to block or restrict 
access to their data. However, the bigger question looms around how the data is being used and why, 
and many of these inquiries are coming in the form of Data Subject Requests (DSRs). 

What’s more, there are several complexities making the onslaught of DSR’s even more challenging. For 
example, the massive growth in data collection and proliferation has not been accompanied by an 
equally matched effort in data management and governance. 

Organizations today are becoming increasingly concerned about the volume of DSRs, especially in a 
world where data is king, but compliance is ruling the kingdom. It’s more important than ever to know 
how to address the growing amount of data subject requests, which if handled poorly, could cripple an 
organization. Read more on CPO Magazine.  

Facebook and Amazon job listings with the term "Trust" in 
their descriptions grew in 2019 

January 11, 2020 – If you're like many Americans, you're concerned about how companies like Facebook 
and Amazon are using your data. After all, between these two tech giants, your data could tell a 
nefarious third party everything from who your friends are, who you like (and don't like), what brand of 
toilet paper you use, who you buy gifts for, and even who you're voting for in the next election. 

But fear not — Facebook and Amazon have a solution: hire people to think about consumer trust 40 
hours a week. 

New job listing data shows that the two companies are busy hiring people to spend all of their time 
thinking about how they can improve the way customers trust them.  

At Facebook, jobs with the term "trust" in their descriptions began picking up last fall. In August, 86 new 
jobs showed up on Facebook's recruiting websites with the term. On September 3, that number hit 134. 
And as we lead into 2020, it seems that the term "trust" is becoming a regular occurrence in Facebook 
job listings, with anywhere from 75-100 such listings on a daily basis. Read more on Thinknum 
Alternative Data.  

https://econsultancy.com/why-western-businesses-need-trust-succeed-china-ecommerce/
https://www.cpomagazine.com/data-protection/top-five-ways-to-survive-the-dsr-deluge-and-one-thing-you-should-never-do/
https://media.thinknum.com/articles/facebook-job-listings-with-the-term-trust-in-their-descriptions-jumped-350-at-end-of-2019/
https://media.thinknum.com/articles/facebook-job-listings-with-the-term-trust-in-their-descriptions-jumped-350-at-end-of-2019/
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