
Brand Trust in the News: Dec 30 – Jan 6 

Tips for Promoting Ethical Credentials 

December 30, 2019 – When it comes to the jewelry industry’s future, consumer trust is essential. Recent 
research shows that a vast majority of customers are more disposed to purchase a product from a 
company that advocates for an issue they care about. In contrast, they would refuse to buy from a 
company with a moral code that went against their beliefs, even if no alternative were available. To 
attract consumers and increase sales, it’s therefore imperative for retailers to highlight their ethical 
credentials. Doing so gives customers a reason to choose your store over your competitors’. 

Retailers often have difficulty knowing which shoppers are genuinely interested in what the company 
stands for. They worry they might lose business by imparting unsolicited information to the wrong 
customer. However, in this age of awareness, most customers are likely to be interested in a business’s 
social and moral beliefs, says Iris Van der Veken, executive director of the Responsible Jewellery Council 
(RJC). As such, not giving them the information they seek is even more detrimental. Read more on 
Diamonds.  

What to expect from Facebook in 2020 
 
December 30, 2019 - There's no escaping that 2020 could be Facebook's worst year to date. 
 
After a string of privacy abuses and data scandals, Facebook not only has a trust issue but also now finds 
itself embroiled in four separate antitrust investigations. Even US presidential candidates have talked 
about breaking up the company. Considering it was one of Silicon Valley's biggest innovators just a few 
years ago, it's safe to say Facebook has fallen from grace and may never recover. 
 
Still, based on everything that's recently happened, we can make some educated guesses about what's 
in store for Facebook. Spoiler alert: We don't think all its troubles are going away anytime soon. That 
doesn't mean Facebook plans to lay low in the next year. On the contrary, reports suggest it has plenty 
of projects in the works. Here's what to expect from Facebook in 2020, the good and the bad. Read 
more on Pocket-lint.  

 
WestJet most punctual airline in Canada, report says 
 
January 3, 2020 – WestJet Airlines Ltd. ranks as the most punctual airline in Canada, according to a 
travel data provider. 
 
And the Calgary-based carrier placed sixth among airlines in North America last year, OAG said in its 
annual report examining on-time performance. 
 
The report also lists WestJet at No. 15 among low-cost carriers worldwide, with 79 per cent of its flights 
on-time. 

https://www.diamonds.net/news/NewsItem.aspx?ArticleID=64542
https://www.pocket-lint.com/apps/news/facebook/150505-what-to-expect-from-facebook-in-2020


 
Air Canada squeaked into the punctuality league, placing 20th among "mega airlines" behind the big U.S. 
carriers, as well as British Airways, Lufthansa and Air China. 
 
The Montreal-based airline's on-time performance was 66 per cent, the report said. 
 
Calgary and Edmonton were the only Canadian airports to reach the top 20 for on-time performance, 
placing 17th and 20th in the large and medium categories, respectively. Read more on CBC.  

 
Top 20 Bruised, Battered And Embattled Brands In 2019 
January 6, 2020 – From tech titans such as Facebook and Uber to traditional stalwarts such as Boeing 
and PG&E, many brands took a beating over recent months and will be limping into the new year. For 
them, the New Year's resolution is clear and immediate: fix brand dings and dents. 

The Chief Marketing Officer (CMO) Council in a new pictogram and listicle, "Bruised, Battered and 
Embattled Brands," has chosen 20 of the most challenged brands and 15 of the most critical issues 
impacting brand perception. Marketers can learn by example what actions have done the most harm to 
brands. 

Today, information spreads like wildfire over social networks, text messages and email. Even the 
slightest misstep can derail brands. The CMO Council highlights some of the more egregious errors, such 
as advertising and marketing snafus, corruption and embezzlement, health and safety concerns, data 
privacy and service delivery failures, among others. Read more on prnewswire.  

As social media constantly evolves, making your business 
stand out can be trickier than it looks 
January 6, 2020 – SOCIAL MEDIA IS evolving every day. The Big Six – Facebook, Instagram, Twitter, 
LinkedIn, Snapchat and Youtube – are constantly updating and innovating their offering. 

Now with emerging platforms like TikTok and Caffeine to consider, it can be tricky for SMEs to know 
what channels and trends to focus on if they don’t have the luxury of an agency to rely on or an in-house 
team member dedicated to content. 

The reality is that social media requires constant attention and effort to reap its benefits so to help. 
Here are some of the key areas you should focus on in 2020, regardless of whether you’re a consumer 
brand or focused on a business to business strategy.  

Live streaming is my number one must-do for all businesses on social media in 2020. By providing 
premium content to your audience such as live streaming events, demos, Q&As, competitions, product 
reveals and launches, it’s the digital equivalent of having a face-to-face meeting.  

 

https://www.cbc.ca/news/business/report-ranks-westjet-as-most-punctual-airline-in-canada-1.5414311
https://www.prnewswire.com/news-releases/top-20-bruised-battered-and-embattled-brands-in-2019-300981040.html


Most social channels provide a streaming function so whether your hero channel is Facebook, LinkedIn 
or Instagram you can easily adopt it and achieve a cost-effective, direct and personal connection with 
your audience to better engagement and sales. Read more on Fora.  

https://fora.ie/readme/social-media-tips-for-business-4941271-Dec2019/
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