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Abstract
Discourse has the power to organize thought—and therefore, to limit imagination. The
purpose of this project is to trace the contours of climate change discourse constructed
by transnational fossil fuel corporations, to make visible the ideological barriers it
creates to imagining post-capitalist alternatives. It is undertaken in the context of a
well-established urgency for global collaboration to halt, mitigate, and adapt to the
social, economic, and ecological impacts of climate change, and takes as its point of
departure the fundamental link between ecological degradation and the capitalist mode
of production (with its accompanying imperatives of accumulation and profit), as well
as the necessity of counter-hegemonic praxis to pursuing system-transformative
change on the scale required for humanity to negotiate the looming crisis in a just and
ecologically viable way.
Conceptualizing popular media as a discursive battleground in which the voices of
corporations (through the evolving mediums of advertisement) are privileged, I employ
critical discourse analysis to explore the framing of climate change messages by five
major transnational oil and gas corporations, toward developing an analytical
framework for the burgeoning climate change movement grounded at the intersection
of global corporate capitalism and ecological degradation.
Climate change messages included images, videos, and narratives intended for public
consumption which spoke to the source, resolution, and/or future of human-induced
and climate-related ecological problems. These were drawn from corporate websites,
blogs, Facebook and Twitter feeds, and YouTube channels over the course of 2016.
As action research, I have undertaken this project with the explicit aim of empowering
climate movements – of which I count myself a part – to imagine alternative futures. To
contribute to this aim, I have created a media literacy toolkit that links corporate climate
change messages with the interests they represent to make visible the dynamics of
power that mobilize those interests.

