
Brand Trust in the News: September 16 - 23 

Ensuring consumer trust in an era of heightened data 
privacy concerns 
September 19, 2019 – In recent years, conversations around data privacy have done a lot to make 
consumers pay more attention to how their data is being used. Yet over the past few months there has 
been a noticeable shift in public consciousness – from growing awareness to widespread worry. 
Between debates about the use of data for apps like FaceApp or the release of the documentary ‘The 
Great Hack’, to the issue of surveillance and biometric data hitting the headlines, consumers are waking 
up to the realities – and threats – posed by data misuse and poor security.  

Most people typically regard data as a personal issue, asking questions around how their data is being 
used, who has access and how they can protect themselves. But businesses also need to ask themselves 
how the buzz surrounding personal data will impact their bottom line, and what they can do to build 
trust with their increasingly data-aware customers. Read more in IT Proportal.   

 

MEC, Lush Cosmetics to close stores across Canada on 
Friday for climate strike 
 
September 22, 2019 – Two major B.C.-based retailers are shutting their doors on Friday in support of 
climate strikes scheduled across Canada. 
 
Mountain Equipment Co-op (MEC) says it will close all of its stores on Sept. 27 until 5 p.m. local time “to 
support staff who choose to lend their voice to the movement.” 
 
Lush Cosmetics says it will also shut down its entire operation for the day, including shops, head office, 
website and manufacturing in Toronto and Vancouver. 
 
Millions of people across the globe took to the streets last Friday for a global climate strike event meant 
to pressure world leaders to take more urgent action on climate change.  
 
In a letter to co-op members, MEC CEO Phil Arrata said he felt it was important for the company to 
participate. 
 
“We have known for a long time that operating our business and selling products has an impact on the 
planet,” wrote Arrata. Read more in Global News.  
 

Examining Corporate Social Responsibility in the Industrial 
Space 

https://www.itproportal.com/features/ensuring-consumer-trust-in-an-era-of-heightened-data-privacy-concerns/
https://globalnews.ca/news/5936125/mec-closed-climate-strike/?utm_expid=.kz0UD5JkQOCo6yMqxGqECg.0&utm_referrer=https%3A%2F%2Fwww.google.com%2F


September 23, 2019 – CSR is a management concept and business approach in which companies 
integrate social, environmental, and economic concerns into their values, culture, and decision-making 
processes. It involves employing various actions that go beyond the baseline of required laws, 
regulations, and trade rules to actively improve local and global communities.  

While CSR is not a mandated practice, companies may choose to implement CSR for several reasons. 
Besides creating goodwill, CSR is also viewed as a profitable endeavor. Socially and environmentally 
conscious companies benefit from improved public perception, consumer trust, and company 
reputation. This, in turn, can lead to increased sales, loyal customers, and increased stock interest. Read 
more in Thomas.  

 

Amazon Spent 10 Years On a Plan to Dominate This $840 
Billion Industry. Here is How It Could Finally Win 
 
September 23, 2019 – There are two things especially true about shopping for groceries. The first is that 
most people are creatures of habit. The second is that those habits are largely built on convenience and 
price, making it hard to break people of their preferred grocery store unless you can make the 
experience of buying food easier and less expensive.  
 
Considering that selling groceries is one of the most competitive yet low-margin industries, anything 
that gives a retailer an edge can make a huge difference. For the big players, that means convincing 
customers to order delivery of perishable items they're used to picking off a shelf and taking home with 
them.  
 
Amazon has been working on solving the grocery problem for almost a decade. More recently, in 2015, 
the company introduced Prime Now, a separate app that featured items customers could order for quick 
delivery. The problem is, compared to the 200 million people who visit Amazon's website every month, 
there were only 1.8 million monthly users of the Prime Now app in August, according to a report from 
Bloomberg.  
 
Amazon stepped up its efforts with its 2017 purchase of Whole Foods, but until now, it wasn't clear how 
Amazon planned to leverage the 500 or so Whole Foods locations in its fight against much larger grocers 
like Kroger and Walmart. Now we know. Read more in Inc.  

Lasting Relationships Are Built On Trust, and Trust Is 
Earned 
September 23, 2019 – The goal of any brand is to drive sustainable, profitable growth, and the goal of 
any agency is to help brands achieve this. One of the best ways to grow revenue and remain profitable is 
to establish a loyal repeat customer base. In fact, repeat customers are worth 67 percent more than 
new customers. 

To retain these customers, brands need to focus on building lasting relationships in an authentic way. 
This is often easier said than done. Consumers know when brands aren’t being authentic—they’ve been 

https://www.thomasnet.com/insights/corporate-social-responsibility-examples/
https://www.inc.com/jason-aten/amazon-spent-10-years-on-a-plan-to-dominate-this-840-billion-industry-heres-how-it-could-finally-win.html


receiving sales-oriented ads for years. At the same time, consumers want more than just a one-time 
transaction. They want to build a relationship with a brand they trust and that provides them with value. 

According to research conducted by Edelman, 62 percent of consumers are loyal to brands they trust. 
Building trust needs to be every marketer’s top priority as consumer behaviors shift. For example, if you 
had asked anyone a few years ago if they’d stay in a stranger’s home on their vacation rather than a 
hotel, or get in a random car with a stranger, they would certainly have said no. But companies such as 
Airbnb and Uber have built consumer trust and changed consumer behavior. How? By delivering on a 
service as they promised. In fact, 73 percent of consumers trust a given brand because it delivers quality 
products or services. Read more in AdAge. 

https://adage.com/article/ogury/lasting-relationships-are-built-trust-and-trust-earned/2198161

	Brand Trust in the News: September 16 - 23

