
Brand Trust in the News: December 10 – 17 
 

Consumers Still Trust Big Brands Despite Data Breaches 
December 11, 2018 – Janrain polled 1,000 UK adults as part of its Consumer Attitudes Toward Data 
Privacy and Security Survey and found that most consumers are still willing to part with their personal 
information if it can somehow benefit them. While big internet companies like Google and Facebook 
remain among the least trusted businesses, a large number of respondents put the most faith in 
pharmaceutical and travel companies including airlines. Read more in UK Tech.  
 

A Question of Trust: Consumer Confidence and Trust in 
Machine Learning Is Rising 
December 12, 2018 – We recently polled 2,000 UK consumers for the ‘Managing Consumer Anxiety In 
The Age Of Machine Learning’ Report, which showed that despite 40% of respondents finding the 
concept of Machine Learning ‘scary’, more than half (52%) valued the increased productivity and 
efficiency that it delivers and a third (32%) were confident about businesses using the technology. Read 
more in Business Computing World.  

How to Build Customer Loyalty in Any Industry  
December 12, 2018 – Customers that trust a brand are loyal to that brand. Trust can be tricky — it takes 
effort and time to build, and it can also be lost in a moment if the brand suffers a misstep. Chipotle is a 
perfect example. It built a great brand, but a series of food-related illnesses brutally damaged its 
relationship with its customers, and repairing that relationship has been a long road.  Read more in 
Forbes. 
 

Consumer Trust - The Glue between Business Win 
Customers 
December 14, 2018 – Miami, FL-based customer experience management company Sitel Group has 
released its 2018 CX Index Report Index. Three quarters (75 percent) of US consumers said that they 
would stop doing business with a company if they received poor customer support or had a bad 
experience. Half of consumers (50 percent) say they have stopped doing business with a brand in the 
past year due to a negative customer experience. Read more in Vietnam News. 
 

Johnson & Johnson’s stock slammed after report it knew of 
asbestos in baby powder 
December 14, 2018 – Shares of Johnson & Johnson tumbled Friday, after a Reuters report that the drug 
and consumer-products company knew for decades that its baby talcum powder was contaminated with 
asbestos, a known carcinogen, that is alleged to have caused cancer in thousands of its customers. Eric 
Schiffer, Chief Executive of The Patriarch Organization and Reputation Management Consultants, 
agreed. 
 

https://www.uktech.news/news/consumers-still-trust-big-brands-despite-data-breaches-20181211
https://businesscomputingworld.co.uk/t/a-question-of-trust-consumer-confidence-and-trust-in-machine-learning-is-rising/725
https://www.forbes.com/sites/forbestechcouncil/2018/12/12/how-to-build-customer-loyalty-in-any-industry/#9776e8851977
file:///%5C%5Cbusi.storage.uvic.ca%5Cbusi%5CBrand%20Trust%5C2018%5CBrand%20Trust%20News%20Round-up%5CCustomer%20trust%20affects%20every%20aspect%20of%20business.%20If%20a%20business%20gains%20trust%20from%20its%20partners,%20it%20can%20save%20time%20and%20money%20in%20maintaining%20relationships.%20If%20business%20gains%20trust%20from%20customers,%20it%20will%20create%20a%20firm%20positioning%20in%20customer%E2%80%99s%20mind%20as%20well%20as%20good%20credibility%20and%20brand%20equity.


“The news decimates J&J’s brand trust and loads it with colossal liabilities from blistering mad parents 
and users of its baby powder,” he said in emailed comments. “It won’t be the death knell, but it will 
bring them to their knees with those who trusted J&J.” Read more in Market Watch.  
 

https://www.marketwatch.com/story/johnson-johnson-stock-slammed-by-report-it-knew-of-asbestos-in-baby-powder-2018-12-14
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