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                beautiful thing usually happens when a company 
or organization gains consumer trust: it is inspired to build 
on that trust, with greater society benefitting in the process. 

Such was the case in 2022, with the Canadian 
Automobile Association (CAA)—long recognized for its 
integrity—once again being named the most trusted brand 
in Canada, followed by other distinguished brands: Band-
Aid at number two, and Costco tying with Lego and Home 
Hardware Stores Ltd. for third spot.

These are just some of the findings of the eighth annual 
Gustavson Brand Trust Index (GBTI)—the only study done 

by an academic institution that relies on top researchers in 
their fields to investigate consumer trust, the factors that 
affect it and the brands that succeed at it. 

The Index highlights the importance of a company 
standing up for its values through its words and actions. 

For the 2022 Index, GBTI’s team gathered data from 
almost 9,200 consumers regarding 412 brands (both 
national and regional) during the month of January. Key 
factors considered included consumer perceptions of 
brand integrity, social responsibility, ability to perform core 
functions and interaction with consumers.

The Gustavson Brand Trust Index reveals what 
constitutes consumer trust in 2022 by Venus Tamturk
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Canadian consumers 
distrust dominant 

technology brands—
and yet use them more 

than ever.

Costco achieved GBTI’s 
highest employee 

treatment score, while 
Uber is at the bottom 

of the list.

 Trust in all information 
sources is at record 
lows, but traditional 
media continues to 

be more trusted than 
social media outlets 
and search engines.

Since the inception 
of GBTI, consumers 
(especially those in 
Quebec) have been 
consistently more 

loyal to local brands. 
The trust hierarchy 
is: local brands first, 

followed by Canadian 
origin brands and then 

global brands.

Trust in Canadian 
airlines is declining.  

Air Canada and Porter 
Airlines benefitted 

from the short-lived 
optimism of the early 
days of the pandemic, 

while WestJet’s 
scores have gradually 
declined since 2018.

Canadians have a 
strong ability to detect 

greenwashing, and 
take it seriously.

A&W’s focus on waste 
reducing packaging 

innovations, 
sustainable food 

practices, water and 
energy conservation 
and giving back to 

communities has been 
paying off.

Grocery stores were 
found to be the most 

trusted category, while 
the media is least 

trusted in the post-
pandemic world.

Trust in packaged  
food brands is eroding 

after a surge in 
demand last year due 

to home seclusion and 
pantry loading.

Millennials and 
Gen Z (aged 18-35) 

recognized Patagonia 
as the most trusted 

brand in Canada.
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 TRUST?
Who do you

Two new UVic awards recognize alumni achievement

Gustavson alumni inspire others every day, all around the world. It’s no 
surprise, therefore, to see four of them recognized by two significant UVic 
awards over the past year: UVic’s Distinguished Alumni Awards and the 
business school’s Spirit of Ali Award.

Derek Juno, social entrepreneur and speaker, is the vice president of business 
development for the social enterprise Dollar Donation Club, which is a turn-key 
micro giving program for individuals and businesses. Previously, Juno served 
as executive vice president of Mealshare, a non-profit committed to ending 
youth hunger. Juno founded Elysium Retreat, which offers a two-day personal 
development retreat package.

BC: How did the Gustavson School of Business shape you as a person?
DJ: One of the many things I really appreciated about my UVic commerce 

education is that it gave me the understanding that you don’t have to put 
business students into a few narrowly defined boxes. I realized through my 
studies that I could be a businessman who also fights to make the world a better 
place. The business status quo should be changed and innovated on.

BC: What do you hope you and your work will ultimately accomplish?
DJ: I hope the work that I do over my lifetime inspires people to live a more 

impactful, grateful and fulfilling life. I also hope to help change the status quo 
of businesses so we can protect and preserve our planet for as long as possible.

DEREK JUNO
Category: Presidents’ Alumni Awards
UVic degree and year: BCom ‘11

UVic’s Distinguished Alumni Awards recognize alumni who have made vast impacts in our communities—
leaders in their fields or humanitarian pioneers. These awards honour graduates in three categories: the 
Presidents’ Alumni Awards, the Emerging Alumni Awards and the Indigenous Community Alumni 
Awards. At Gustavson, we were proud to see three of our alumni recognized from among the many 
outstanding nominees: Derek Juno, Cory Stephens and Damineh Akhavan.
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by Lindsay Fitterer
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