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Katie Gamble, BCom ’18 
NATURE BEE WRAPS
Nature Bee Wraps makes handcrafted beeswax wraps from 100 per 
cent natural ingredients, and helps reduce single-use plastic waste 
from entering our landfills and oceans. 

WHAT ROLE DID FARMERS’ MARKETS PLAY IN YOUR 
BUSINESS STRATEGY? 

Farmers’ markets played an important role in our 
initial growth. We did not originally plan to attend many 
farmers’ markets, but because our product had an educational 
component to it (we explain what natural ingredients our wraps 
are made of and how to use them), farmers’ markets became 
critical to our success.

People were able to learn and ask questions on the spot. 
Often they would come back to get more because they knew 
where we would be. It also helped us expand our brand reach 
because tourists who were travelling would take their wraps 
home and then purchase more from our website.

WHAT IS YOUR FAVOURITE PART OF FARMERS’ MARKETS?
Participating in farmers’ markets has allowed us to build 

a community that is incredibly supportive and uplifting. My 
favourite part of farmers’ markets is just getting to interact with 
our community. It makes all the difference getting to have face-
to-face interactions. I love getting to know new people! 

After a global pandemic, small businesses of all sizes are 
learning the value of a physical connection to their community. 
Farmers’ markets have become a go-to for many entrepreneurs, 
including a number of Gustavson alumni. By strategically 
leveraging the opportunity to chat with intrigued attendees, 
entrepreneurs have been able to educate their customers, receive 
instantaneous feedback and share their business story face to face.

We asked a few Gustavson alumni about how they found their 
way onto the farmers’ market scene and learn how it has allowed 
them to propel their businesses to the next level. Meet the locals

by Sydney Hucal

Kat Craats, BCom ’20 
KAT CRAATS PHOTOGRAPHY
Kat Craats is a lifestyle and wedding photographer 
whose business is to make people and places look 
their best. Want to see her photos? Turn to page 30 
to see more. 

WHY FARMERS’ MARKETS? One of my major 
goals has always been to be more involved 
in the community and farmers’ markets are 
a great way to be involved and network with 
other small business owners and artisans, as 
well as to create meaningful connections with 
customers. 

WHAT IS YOUR FAVOURITE PART OF 
FARMERS’ MARKETS?

Participating in farmers’ markets has allowed 
me to build a community with organizers, other 
vendors, and customers in a way that you just 
can’t do online. My favourite part of the markets 
has been getting to see all my work laid out in 
a beautiful display —it’s something I feel really 
proud of. As a photographer, so much of my 
work is digital so it is incredibly fulfilling to see 
people engage with my work in real life.

WELCOME TO  GUSTAVSON’S
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Adam Conlin, BCom ’20 
JUSTO’S CRAFT DIPS 
Justo’s Craft Dips is a zero-waste vegan hummus and 
dips craft company. Justo’s strives to have a positive 
impact on the earth, our local community and your 
taste buds. 

WHAT ROLE DID FARMERS’ MARKETS PLAY IN 
YOUR OVERALL BUSINESS STRATEGY?

Initially, we used farmers’ markets to get 
feedback and trial our product. Our first farmers’ 
market season in 2020 allowed us to test the market 
acceptance of our new business, which included a 
closed-loop return system of our used glass jars. Our 
farmers’ market community helped us get a clear idea 
of how well that return system would work.  

HAS PARTICIPATING IN FARMERS’ MARKETS 
ALLOWED YOU TO BUILD A COMMUNITY?

The market community has been immeasurably 
impactful for growth in our brand awareness. The 
“support-local” movement has been key to our 
success, particularly during the COVID-19 pandemic, 
when we were restricted from undertaking strategies 
that businesses like ours would typically implement, 
such as sampling, trade shows and demos. With 
limited spending on marketing, organic growth and 
word of mouth has been the key for us. 

WHAT IS YOUR FAVOURITE PART OF FARMERS’ 
MARKETS? 

Seeing customers resonate with our story. 
Sometimes we explain who we are and why we 
do what we do and someone will want to buy our 
products, even forgetting what we sell! 

Michela Byl, BCom ’11 
ROOTSIDE BITTERS & MIXERS 
Rootside Bitters & Mixers is a botanically brewed 
bitters and mixers provider based in Victoria, BC. 

WHY FARMERS’ MARKETS?
We kind of fell into farmers’ markets; we tried 
out a few when we were based in Vancouver, 
but we really started attending them in 2018 
when we moved to Vancouver Island. We 
realized that the face-to-face interaction was 
going to be really important to educate new 
customers. In 2019, we were doing between 
seven and nine markets per week all summer, 
and we continued to push our products at 
markets and events through the fall and winter 
season. At that point, markets made up about 
60 per cent of our business revenue. 

HAS PARTICIPATING IN FARMERS’ MARKETS 
ALLOWED YOU TO BUILD A COMMUNITY?

Having a consistent market schedule allowed 
us to chat with our customers regularly, rather 
than selling only to wholesale accounts and 
never actually directly interacting with our 
customers. Another big benefit has been getting 
to know our fellow vendors. Some of our best 
friends are people we’ve met and worked 
alongside at the markets, and being able to build 
a network of small business owners and friends 
has been incredible. Farmers’ markets have  
helped us see the immense benefit of supporting 
small local businesses, and shifted the way we 
spend our money. 


