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Message from the Dean

HELLO from the Gustavson School of Business—or rather, hello from one of the 
hundreds of home offices where the school’s work continues during these difficult 
times. I hope that this magazine finds you and your families safe and healthy. And 
to those who are hard at work providing essential services, I thank you sincerely 
for your efforts. I applaud you all for your resilience and adaptability as we 
contemplate the future.

Exactly how COVID-19 will impact our world over the coming months is 
uncertain, as is the exact form recovery will take. Now is the time, however, to 
consider what type of world we want to rebuild so that it is better than before. 
The pandemic is exposing and exacerbating many fault lines in our society and 

these will need to be addressed as we contemplate a 
changed reality.

Within the university, we are planning for a fall 
semester of learning and research, and supporting our 
students from home. We are developing new ways to 
take the online education experience from a necessary 
substitute to a delivery model that is exceptional in its 
own right. We are working to retain the engaging and 
interactive classroom experience that you would have 
enjoyed at Gustavson. These may not be the spring 
and summer terms any of us anticipated, but the skills 
we develop during this unprecedented time will stand 
us in good stead for a future of virtual working and 
collaboration. 

Not everyone affected by the pandemic has been able to fare equally well. Some 
organizations have weathered the impact of COVID-19, while others have struggled 
badly. Some have engendered positive goodwill, while others have come across as 
self-serving. To capture consumer feelings about different business responses, the 
annual Gustavson Brand Trust Index, which was slated to be released in early May, 
was delayed while we collected a second round of data. We have now measured 
consumer responses to brands before and after the pandemic hit, and are comparing 
changing trust levels in travel, delivery, technology, hotel and other industries. We 
are trying to identify which brands have a solid base for recovery and which have 
lost consumer trust. 

On this topic and others, I’d like to remind you that the university is here as a 
resource for you. 

One way to engage with us is through our Uncharted Waters webinar series that 
aims to provide timely and relevant insights from faculty. We are also partnering 
with the Senate of Canada to hold an online Victoria Forum event this fall, and as 
part of that initiative we have launched a series of webinars to foster a discussion 
on how to bridge the divides we are facing in the wake of the global pandemic. 

Now, more than ever, let’s stay connected and build off our common affinity, 
skills and experience. If we can do so, we will come out stronger and more resilient 
than we were before this started.Ph
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Message from the Dean
Spotlight on performance
AS A BUSINESS SCHOOL, the word “performance” can mean quarterly results 
and how an organization meets its goals. But it can also describe how we 
choose to present ourselves to the world, how we articulate our ideas and how 
we communicate our passions. In this issue of the magazine, we open the door 
to these broader interpretations for a unique set of stories about Gustavson 
graduates, students and faculty, all of whom perform in some capacity.

Many of these individuals are accustomed to the limelight: they appear 
on stages in Victoria and across the world. They step into the spotlight to 

showcase their expertise, elicit reaction 
through music or mystify watchers 
with magic. Some design the stages and 
choose the camera shots, while others are 
responsible for making sure the crowd 
shows up. 

Our business students cultivate public 
speaking and communication skills through 
case competitions, group work and pitches. 
The RBC Case Competition — a cornerstone 
of the Gustavson BCom program for 15 
years — is a perfect example of applied 
performance at the student level. In this 
issue, we celebrate the anniversary of our 
partnership with RBC, and all that our 
students have gained from the competition. 

Another long-time champion of our students was feted at the school on 
April 28. David Black, founder of Black Press Inc., has been a dedicated 
supporter of the business school for almost three decades. He has given 
of his time, serving on our board of directors, providing extensive student 
mentorship and advocating on our behalf. David’s transformational financial 
contribution through the Black Press Scholarship has made a significant 
difference in the lives of over 280 students.  Look for more about him in the 
fall 2019 issue of Business Class.

As we reflect on some of the stories from our alumni and our broader 
community, we see that both how we perform and what we perform matter. 
Gustavson students are passionate and inspired about their work and 
their lives, and what they take out into the world upon graduation. I am 
encouraged by their achievements, and grateful for the community support 
and committed faculty and staff at Gustavson who make it all possible. 

Dr. Saul Klein
Dean, Peter B. Gustavson School of Business
deansaul@uvic.ca
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Trust, resilience and
community in times of crisis

Dr. Saul Klein
Dean, Peter B. Gustavson School of Business
deansaul@uvic.ca

A professor of entrepreneurship who has helped boost 
the number of Indigenous-owned businesses across BC 
is the 13th University of Victoria scholar recognized 
with Canada’s most prestigious award for excellence in 
leadership and teaching.

Gustavson’s Dr. Brent Mainprize, announced this spring 
as a 2020 3M National Teaching Fellow, is the fourth UVic 
scholar in six years to receive the award.

The newest accolade puts Mainprize in a class of his own: 
He is the only professor to have received three of the Society 
for Teaching and Learning in Higher Education’s (STLHE) 
top awards for outstanding educators. In 2016, Mainprize 
was honoured with STLHE’s Alan Blizzard Award for his 
role in a collaborative teaching team honoured for its work 
on the Aboriginal Canadian Entrepreneurs (ACE) program. 
And in 2014, Mainprize won STLHE’s D2L Innovation 
Award in Teaching and Learning.

“Entrepreneurship is a powerful concept because it’s 
about nurturing a student’s discovery of their own unique 
abilities and passions, and supporting their development 
as they share them with the world,” Mainprize says. “To 
be recognized for my role in helping students starting their 
businesses is a tremendous honour.”

Want to Talk? 
Just because you’ve graduated doesn’t mean you have to 
go it alone. Don’t forget the following resources are always 
available to our alumni:

MENTORSHIP PROGRAM:  
malcolmwebster@uvic.ca 

CAREER DEVELOPMENT: 
bco@uvic.ca 

ALUMNI EVENTS, UPDATES AND GENERAL QUESTIONS:  
bizalum@uvic.ca

Reader Review 
What do you think of 
Business Class? We 
want to know. Head to 
surveymonkey.ca/r/DBSDJGC 
to fill out our annual reader 
survey and help us stock 
Business Class with the 
stories you want to read. 

The first University of Victoria President’s Chair has 
been awarded to Gustavson’s Dr. Simon Pek. The 
President’s Chair is the highest academic honour 
UVic can bestow on a faculty member. It recognizes 
faculty who have achieved great distinction in 
research and research-inspired teaching; made 
substantial contributions to UVic and the wider 
community; and championed excellence in research, 
teaching and community-university engagement. 
Pek’s research explores themes of democracy in the 
workplace.

Award Opens Doors for 
Innovative Workplace 
Democracy Research

“The nature of work is changing really quickly; it’s 
becoming more precarious in a lot of ways, with 
stagnant real wages for many, growing levels of 
inequality and the increasing prevalence of ‘gig’ jobs,” 
Pek says. “And some of the most common forms of 
representation, such as labour unions, are in decline 
in many countries, or facing immense challenges 
regarding their efficacy,” he adds. “It has become 
increasingly clear that we have to focus attention 
on identifying newer and more effective ways of 
representing workers’ interests in organizations given 
the changing landscape.”

Dr. Brent Mainprize Receives 
Prestigious Teaching Award


