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Business Class: What was your 
favourite film to work on? Why?
Blaise Sack: Our documentary called The BC Adventure Project. 
We spent five days in the Great Bear Rainforest, 60 miles 
from the mainland, camping in the remote wilderness with 
coastal wolves among us. We were surrounded by small, 
broken islands and pristine clear water. We had five days 
to find and film the coastal wolves and when we arrived, 
we quickly realized that finding them was going to be a 
bigger challenge than we had anticipated. The wolves cover 
hundreds of kilometres within their home range, and despite 
their tracks being scattered all around the areas we looked, 
the wolves themselves were elusive for a while. Without 
ruining the film, I’ll just say the encounter we had with them 
caught us completely by surprise and demonstrated how the 
wolves were really in control of whether or not they wanted 
to be seen. It was completely out of our hands. 

BC: What piece of work are you most 
proud of?
BS: The coastal wolf episode of The BC Adventure Project  
was my first film featured in a film festival. It’s really cool 
seeing a film you created from concept to completion on  
the big screen. 

BC: Are there any advantages to being  
a business grad in a creative industry?
BS: Yes, many! Business skills come into play with everything 
you do. Without the skills and strategies to market a 
company, manage budgets and build a business (no matter 
what industry), it’s hard to successfully start and manage  
a company. 

BC: Do you have any certifications  
or training other than your BCom?
BS: Nope! I am very much a hands-on learner and have  
been able to get to where I am completely self-taught  
when it comes to all things film related. 

BC: What’s one film (genre/topic/etc.) 
you aspire to make? 
BS: A feature length ski and snowboard  
video. It’s what I love to do and I couldn’t  
think of a better way to spend my time.
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BC: What is one existing film you  
would have loved to be part of?
BS: Any GoPro launch video! These are the definition 
of excitement and extreme shots. I’d love to be in this 
type of environment and chase challenging shots that 
require skill and adrenaline to capture. 

BC: What’s your favourite part  
of your day-to-day work? 
BS: Exploring new places and meeting new people. 
Learning things and experiencing worlds I would have 
never come across if I didn’t have the opportunity to 
film them. I’ve been lucky to film projects in a variety 
of incredible places. I’ve also had the opportunity to 
capture unique brands and companies along the way, 
learning about entirely new industries. 

BC: What was the first film you ever 
worked on? What was your role?
BS: A drone video of a climber. It was one of the first 
drones on the market and flying it was terrifying. I felt 
as though it could crash out of the sky at any moment. 
Since then, drones have come such a long way!

BC: And most importantly: 
what’s your go-to movie  
night snack?
BS: Chips! n

Business Class: What 
was the first film you 
ever worked on?
Jocelyn Russell: The first film I 
worked on was Joanna Makes A Friend. 
It is a short drama about a lonely 
girl who has trouble making friends 
and instead ends up building herself 
a robot friend, Edgar Allen Poe-bot, 
out of leftover electronics found in 

the garage. It is a “gothic and stylized film that explores the desire for love 
and acceptance we all share” (imdb), and in the end Joanna learns that you 
can’t just make a friend, you have to be one.

My role was business development/media producer. As a team we had 
the opportunity to successfully pitch the MPPIA Short Film Award at the 
Whistler Film Festival 2010, which kicked off funding for the project and 
offered us invaluable mentorship in the industry. The film screened at TIFF 
Kids, was selected for Canada: Not Short On Talent by Telefilm at Cannes, 
and culminated in a sold-out screening at the Victoria Film Festival, where 
we were honoured to receive the viewer’s choice award.

BC: What was your favourite film to work on? 
JR: The Hollow Child was the first feature film I was a producer on and it was a 
truly epic undertaking. It became my favourite almost instantly because of 
the stellar cast and crew assembled. It’s a story about evil changelings and 
Samantha, a troubled teenage orphan, who is trying to fit in with her foster 
family. But when her foster sister, Olivia, goes missing and then suddenly 
reappears, she realizes there’s something wrong with Olivia! Locations 
were one of the bigger challenges. We needed an eerie set of woods and 
the interior of a cave. Both had to be feasible, accessible and safe. Forested 
areas are not easy to light, and the prevailing weather was rain. In the end, 
our production designer made magic happen by creating a modular cave in 
a barn from scratch.

 This was also the first 
horror film that I’d ever 
worked on and the 
logistics involved with 
that were often an 
entertaining challenge, 
such as getting litres of 
movie blood shipped onto set, having actors fitted with prosthetic wounds 
and monster masks and the procurement of a massive supply of Halloween 
decorations in the middle of spring.

BC: Are there any advantages to being  
a business grad in a creative industry?
JR: Yes, the intensive day-to-day class teamwork that was part of the BCom 
program prepared me for the more senior roles on a film production by 
helping me to grow as a person and develop my own authentic leadership 
style. The practical skills I gained gave me the self-reliance to take on any 
task that might come my way during production.

BC: What’s one film (genre/topic/etc.)  
you aspire to make? 
JR: A few years back I was a field producer on a Sobeys product demo, 
#MadeByMe with TV host Jon Montgomery, and it really did whet my 
appetite. I enjoyed working with the food stylist, as well as the intimacy of 
the crew size and what that afforded in terms of set location flexibility. It 
would be a dream job to do a travel food show or chef documentary. 

BC: And most importantly: what’s your go-to 
movie night snack?
It sounds far too easy, but it really is popcorn! My favourite  
way to spice it up is a little salt and grape seed oil (which gives 
 it a subtle nutty flavor).  n

JOCELYN RUSSELL 

BCOM ’12, INDEPENDENT FILM PRODUCER, 
VICTORIA, BC

Scene from The Hollow Child (2017).

Shot from The BC Adventure Project.
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Business Class: What was your favourite film  
to work on? Why? 
Shelby Manton: We are a content studio helping to create visuals and tell 
stories for some of Canada and the USA’s coolest brands. I love the work 
we do in the commercial world, but every so often we get the chance to 
produce independent narrative content. Everything from music videos, 
to short films and web series. In this day and age of advertising, those 
two worlds are starting to blend more seamlessly. And this is extremely 
exciting for us.

In 2018, we had the opportunity to work with an amazing Vancouver ad 
agency, 123w, on a spot for St. George’s University in Grenada. Filming in 
the Caribbean was a surreal experience and definitely the highlight of my 
career so far, but the most exciting part about this project was the creative 
approach.

It is technically a commercial, but the final product feels like a mini short 
film. It’s raw, gritty, fast-paced, shot in black and white, and — for all 
you film buffs out there — we were able to film on Panavision C-Series 
Anamorphic lenses. This is the same set that lensed the original Star Wars 
films. I am particularly proud of this project because it was the product of 
true creative collaboration. 

BC: Are there any advantages to being a business 
grad in a creative industry?  
SM: Definitely. When I graduated from Gustavson, my brother Geoff and I 
decided to join forces. He has a film degree from Simon Fraser University 
and I always loved pursuing film projects outside of my business studies. 
Partnering with our third co-founder, Sebastien, we decided to open a 
production company. Geoff brought the film experience and I brought 

the business plan. We needed each other. BOLDLY would not be what it is 
today if we had not initially had diversity in our skillsets and education. 

Business and creative industries go hand in hand. You can work hard every 
day creating art, but if you do not know how to sell it or get it out into the 
world, how will you ever make a living doing what you love? 

BC: What is one existing film you would have 
loved to be part of? 

SM: My favourite films are those that give you a “slice of life” view into a 
situation that feels intimate. Ones where you can get so wrapped up in the 
characters and their struggles that you are constantly on the edge of your 
seat — even when the scenes are seemingly slow. I would have loved to 
have been a part of Luca Guadagnino’s Call Me by Your Name, as I find it to 
be masterful in this style.

 BC: What’s your favourite part  
of your day-to-day work? 

SM: Nothing beats a long day on set, surrounded by a talented, passionate, 
hard-working crew pulling together to bring a scene to life. I’m lucky to 
work in an industry that focuses so heavily on collaboration and teamwork 
— it’s an inspiring environment to experience.

BC: And most importantly: what’s your go-to 
movie night snack?
SM: There’s nothing better than the classic — popcorn with butter.  
I prefer the unhealthy movie theatre kind. n
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FROM  
TERROR 
TO TERRIFIC
Tips for overcoming stage fright  
from a few of our interviewees

Right before I walk on stage I run through a reasonable worst case 
scenario in my head (forgetting all my lines, complete wardrobe 
malfunction, small fire, etc.) and no matter how embarrassing the 
potential scenario, nobody gets hurt and the world still turns. I 
remind myself of that, take a couple deep breaths, and away we go.
Liam McDonald, p. 6

I focus on three things leading up to a presentation: knowing my 
content inside and out, practicing with a small audience and most 
importantly — being authentically myself. 
 Shelby Manton, p. 20

I am reading Brené Brown’s book Dare to Lead and she says exactly 
what I would say: “People often ask me if I still get nervous when 
I speak in public. The answer is yes.                     I am always nervous. 
Experience keeps me from being scared, but I’m still nervous.” Again, 
the nerves don’t go away. But that doesn’t mean you shouldn’t get 
up and speak.  Stefanie Grieser, p. 10

My biggest advice is do your research, speak confidently (even if 
inside you don’t feel confident) and just keep doing it over and over 
again. Repetition is key to getting comfortable.   
Reece Sims, p. 12

Emotion trumps content.  The audience is listening as much to your 
tone as to what you say.   
Stuart Kinnear, p. 17

I’d recommend positive self-talk. I’ll tell myself  ‘it’s going to be easy’ 
or  ‘you’ve got this.’  I also do a practice run with people who will give 
me honest feedback on things I can improve.
Mitra Barber, p. 12

Just take a deep breath. Everyone else out there is as scared  
as, if not more scared, than you are for that performance. And you 
know what you know, they don’t. So just share that.
Patrice Donalds, p. 12

Stefanie Grieser onstage at Unbounce’s Call to Action Conference. (Full story on p. 10.)
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Shelby Manton (left) on set filming a 
commercial for St. George’s University.


