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PROFESSIONAL PROFILE 

Creative design and marketing professional with over 12 years of experience delivering high-impact visual solutions for local and international brands. Expertise in digital marketing, photography, and graphic design, with a proven ability to manage projects from concept to execution. Adept at responding to new creative challenges, collaborating effectively with cross-functional teams, and independently overseeing project details. Recognized for strong initiative, rapid learning, and a dedicated work ethic.

WORK EXPERIENCE 

Creative Magazine, Vancouver, BC       					      October 2023 – Present
GRAPHIC DESIGNER 	
		
· Designed print and digital layouts for magazine spreads, covers, and promotional material
· Collaborated with writers and editors to integrate visual storytelling with editorial content
· Prepared files for print production and maintained brand consistency across issues
· Assisted with photo shoots and image editing to support feature articles

Whole Foods Market, Inc., Vancouver, BC				March 2020 – October 2023 
DIGITAL MARKETING COORDINATOR     	
		
· Developed and implemented content strategies for social media platforms, increasing audience engagement and elevating brand visibility for an international food distribution company
· Designed branded graphics, ads, and social media content to support campaigns
· Coordinated with product teams to launch new offerings and analyze campaign results
· Monitored analytics to measure engagement and optimize ongoing strategies, reported monthly to management team 

Douglas Magazine, Victoria, BC     				January 2014- March 2020 
PHOTOGRAPHER 	
			
· Photographed editorial and commercial content for print and digital publications
· Edited and retouched images to meet publication standards
· Collaborated with writers, designers, and art directors to support visual storytelling
· Managed photo archives and equipment inventory


MARKETING CAMPAIGN PUBLICATIONS 

URBAN IMPACT RECYCLING | Digital Campaign							2025 
Developed creative concepts and visual strategies for an award-winning Vancouver-based sustainability organization, aligning with marketing objectives and target audiences.

RELOAD SUSTAINABLE DESIGN | Social Media Campaign 						2024	 Created and adapted branded assets to use across social platforms, promoting climate adaptation and lifecycle assessment for a Vancouver-based engineering firm. 

EDUCATION & PROFESSIONAL TRAINING 

Business Certificate in Digital Marketing     								2022 
University of Victoria, Victoria, BC

International University of Art & Design      								2020 
Vancouver, BC
Digital Design Micro-Certificate 

Bachelor of Science in Psychology, Minor in Business				             	  	2013
University of Victoria, Victoria, British Columbia
· Focus Areas: Consumer Psychology, Digital Marketing Strategy, Advanced Statistical Methods
· Relevant Coursework: Marketing in the Modern World (COM 250), Consumer Psychology (PSYC 331), Statistical Methods in Psychology (PSYC 300A/B)

PRINT DESIGN FOR MEDIA PUBLICATIONS

· Marks, E. “Storytelling and Photography in Digital Media.” Marketing Review, 2023.
· Nuo, J. “Design for Food and Beverage Industry.” Innovation Magazine, 2022.
· Singh, R. “The Story of Film and History.” Independent Film Journal, 2021.

AWARDS & ACHIEVEMENTS 

· BC Museum Photo of the Year Award, 2nd Place							2020
· Takao Tanabe Undergraduate Award, UVic							2010


TECHNICAL DESIGN SKILLS 

	· HTML5 & CSS3
· Canva 
· Figma

	· WordPress
· Adobe Creative Cloud
· CRO

	· Meta Business Suite
· Webflow
· Google Analytics 
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