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Principle 1: Purpose - our students generate sustainable value 

 

Gustavson alumni on doing better business 
Food security and reducing waste are amongst the New 
Year’s resolutions of these entrepreneurial Gustavson 
grads. 
 

Study: Effectively Marketing Sustainable Goods Could 
Represent $1T Market Opportunity 

A new global consumer study from Unilever reveals 
fascinating insights regarding consumer interest in and 
commitment to sustainable products, as well as an over 
$1 trillion market opportunity for brands that can 
effectively and transparently market the sustainability 
of their wares. 
The survey asked 20,000 adults across Brazil, India, 
Turkey, the UK and the US how sustainability concerns 
affected their shopping decisions and product use. 
Unilever seems to have hit the nail on the head in terms 
of creating brand and social value through 
sustainability. Earlier this year, the company reported 
that its portfolio of Sustainable Living brands —
including Dove, Knorr, Dirt Is Good, OMO, Lipton, 
Hellmann’s and Ben & Jerry’s, which have integrated 
sustainability into both their purpose and products — 
delivered nearly half of Unilever’s overall growth, and 
grew 30 percent faster than the rest of the business. 
 

Better living through…better living 
Here’s a thoughtful list from The Guardian of 15 ways 
we can all improve our impact on the planet. 
Bonus: most of them will save you money, and often 
time as well. 
For example, the second most important lifestyle 
change is to eat less meat, especially beef and lamb. 
Cows and sheep emit large quantities of methane, a 
powerful global warming gas. A vegan diet might make 
as much as a 20% difference to your overall carbon 
impact but simply cutting out beef will deliver a 
significant benefit on its own. 
 

Diversity and social justice 
 Re-Imagining Identities, Power and Privilege is 
the theme of this year’s Diversity Research 
Forum at UVic. The sessions will explore and 
unravel current issues in our local and global 
communities using a diversity of formats 
including multimedia video, presentations, 
music, theatre and critical conversations.  
Please see the program page for details of the 
sessions. 
The conference is free and open to students, 
staff, faculty and community members and 
you are welcome to attend one session or 
every session. 
Some sessions will be webcast as well. 
 

Case study: Optoro, Washington, DC 
This technology company, founded in 2004, 
focuses on connecting returned and excess 
retail goods with customers who can use 
them, keeping items out of landfills and 
extending products’ lifespans.  
From its origin as an eBay drop-off location in 
Georgetown to its Series C funding as a Green 
Growth organization, Optoro has been 
dedicated to creating a more sustainable retail 
industry. Optoro now employs more than 200 
people locally, and works with 20 of the top 
100 retailers in the world. 
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